
Youth Impact

Covering fiscal year 2021

Impact Report



About Youth Impact

About This Report

Youth Impact is a social venture dedicated to empowering the world’s 
youth to take concrete actions to solve real-world problems. 

This report is intended to share Youth Impact’s social impact activities and 
outcomes for FY2021 (April 2021 – March 2022).

Authors
Robert Choi, Y-Chief Executive Officer (Y-CEO)
Yeonwoo Lee, Y-Chief Operating Officer (Y-COO)
Thomas Lee, Y-Chief Financial Officer (Y-CFO)
Seoyoung Lee, Y-Chief Technology Officer (Y-CTO)
Jisoo Kim, Y-Chief Marketing Officer (Y-CMO)
Sejun Lee, Y-Chief Sustainability Officer (Y-CSO)
Jae Jin Lim, Chief Executive Officer & Mentor

Website
Email
Instagram

www.youthimpact.com
contact@youthimpact.com
@youthimpact.co

Youth Impact
FY2021 Impact Report



Content

Letter from the leadership team
Our mission
Out story

Introduction
04
06
08

Box Gallery
EduConnect
healthyi
Plantris
V.Farm
WhaleMom
Youth Impact Fund

Project Introduction

Box Gallery
EduConnect
Youth Impact Fund
V.Farm

Project Report

11
12
13
14
15
16
17



There has never been more interest by youth to get involved in social 
impact activities and to even take the lead in creating a better, more 
sustainable future. However, we rarely see this interest get translated 
into concrete actions that produce meaningful results and lasting 
impact. Rarely do we offer our youth a real channel and opportunity to 
put their ideas and visions into actions that have the potential to solve 
real-world problems and change the world. Despite having so much 
more to offer, students are limited to fixed and prearranged learning 
opportunities that restrict their creativity, ambition, and potential to act 
and contribute in meaningful ways. 

Youth Impact was founded to remove these barriers to youth engagement and to channel young 
people’s creativity, ambition, problem-solving skills, tech-savviness, and unlimited potential to global 
efforts to address poverty, eliminate hunger, provide quality education, promote gender equality, protect 
the environment, and ultimately advance the United Nations 2030 Sustainable Development Goals 
(SDG). That is why our purpose and mission is to empower youth to become agents of change taking 
concrete actions to solve real-world problems.

Rather than pretending to be diplomats in Model United Nations (MUN) or participating in one-time 
volunteer events, we call on all high school students across the world to roll up their sleeves and join us 
on our mission to solve real-world problems through concrete and scalable actions. Why wait until you 
become an adult to change the world? Why not just become the diplomat, entrepreneur, social activist, 
artist, and programmer of your dream to effect change and create meaningful impact today?
 
By leveraging technologies that help us connect with anyone and anywhere, engage in collaborative 
work, and share our impacts with the rest of the world, we aim to create a global network and 
community of young problem solvers tackling the world’s most challenging problems. Through Youth 
Impact’s website and mobile application, students from all over the world can search and join from more 
than a dozen impact projects, interact in customizable virtual spaces in real-time, and share their 
achievements using images and videos on their personal visual resume pages. 

Jae Jin Lim
CEO & Mentor
Youth Impact

Youth Leading the Change
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Thank you,

Jae Jin Lim
CEO & Mentor

Rober Choi
Y-CEO

Yeonwoo Lee
Y-COO

Thomas Lee
Y-CFO

Seoyoung Lee
Y-CTO

Jisoo Kim
Y-CMO

Sejun Lee
Y-CSO

Jungwoo Cha
Y-Head of MS

Expansion

Jangkyung Choi
Fmr. Y-CEO

(2020 ~ 2021)

At the current pace, the global community is expected to achieve the entirety of the Sustainable 
Development Goals by 2082. Only by getting everyone on board can we get on track to achieve the 
Sustainable Development Goals by their target year of 2030. As future leaders, youth can and must play 
a significant role in the global effort to create a better, more sustainable future. Youth Impact is here to 
make that a reality.
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The beginning of a global platform for youth impact
Youth Impact was founded with the vision that youth can and must play an important role in leading a 
more sustainable future. 

We genuinely believe that, with the advancement of modern technology and education, youth are 
equipped with the power to make lasting changes as much as do adults. 

By harnessing the creativity, ambition, challenging mindset, global view, and endless potential of our 
youth, we can accomplish the impossible and accelerate progress toward the 2030 United Nations 
Sustainable Development Goals.

Mission
That is why our mission is to empower youth to become agents of change taking concrete actions to 
solve real-world problems.

Our Mission

Stop waiting.
Start acting!

70+ 150+ 8
Members Participants Countries
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Gen Z: Generation of Influencers
Members of Gen Z are true digital natives: from earliest youth, they have been exposed to the internet, 
to social networks, and to mobile systems. As the world becomes more connected than ever, this new 
"Generation of Influencers" is using its digital prowess to not only create and interpret trends but also put 
into action imaginative and innovative ideas for solving real-world problems. From global icons like 
Greta Thunberg to Malala Yousafzai, more and more Gen Zers are stepping up as leaders to make a 
better, more sustainable world. Why wait until you become an adult to change the world? Why not just 
do it now?

We believe youth have endless potential 
to change the world

Our Story

Activist
Gen Z

Coder Artist Entrepreneur

Journalist

Why wait?
Let’s become one

today!

Diplomat Investor Engineer

*Kids born between 1995 and 2010
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Problem
The only problem is that student extracurriculars are a complete mess. 

Students: lack of information and opportunities for real-world experiences.

Schools: lack of resources to provide personal instruction.

There is a gap between what Gen Zs want to do for extracurricular activities and what schools and 
academic institutions can provide. Both inside and outside of school, students struggle to find opportu-
nities to get involved in activities that make a real difference. Rather than imitating the work of diplomats 
in Model UN or competing for prizes in student competitions, they want to work together to come up with 
and implement innovative solutions to the world's most pressing problems, including poverty, hunger, 
gender inequality, and climate change.

School clubs, MUN, 
and student competitions

are so out-of-date.

I want to make
a real difference!
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Solution
That is why we aim to mobilize and empower future leaders to become agents of change taking 
concrete actions to solve real world problems. We intend to accomplish this by providing an online 
platform and community for student extracurricular activities. On our platform, students can receive 
online mentoring to create and run global impact projects, interact with other students in real-time in our 
virtual spaces, and create a personal visual resume to share their achievements and impact using 
photos and videos.



As future leaders, 
youth can and must play 
a significant role 
in the global effort 
to create a better, 
more sustainable future.”
Robert Choi, Y-CEO 

“
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About
Box Gallery is an art project dedicated to providing financial assistance to senior citizens collecting 
wastepaper for a living, by purchasing used boxes from them at three times the market price and 
upcycling those used boxes to produce eco-friendly paper canvases.

Box Gallery

Upcycle used boxes purchased from local seniors to create eco-friendly canvases.

Paint works related to the United Nations Sustainable Development Goals (SDG), and hold annual 
exhibitions to raise public awareness about the SDGs.

Publish coloring books, and donate them to elderly care centers, local schools, and orphanages.

Objective

According to the Organization for Economic Co-operation and Development (OECD), poverty rates 
of people aged 60 or above were 50% in South Korea, the highest among OECD countries.

The Korea Resource Recycling Association estimates that there are 1.75 million seniors who collect 
wastepaper for a living.

The average monthly income from collecting wastepaper was about ₩200,000 ($173), which is only 
10% of the national minimum wage.

More than 800 tons of paper are produced every minute, and ten liters of water are needed to make 
on piece of A4 paper.

Paper accounts for 25% of landfill waste and 33% of municipal waste, and recycling one ton of paper 
saves 682 gallons of oil, 26,500 liters of water, and 17 trees.

Social Problem



EduConnect

About
EduConnect aims to ensure equal access to quality education and extracurricular activities for all 
students by providing tablet PCs to students who cannot afford a smart device. The donated tablet PCs 
are also used to connect underprivileged students with student volunteers to provide free online English 
tutoring and give students the tools to participate in Youth Impact’s projects. EduConnect is sponsored 
by the Youth Impact Fund and Happy Tree Plus Scholarship Foundation.

The reopening of schools across the country continues to be delayed due to the spread of COV-
ID-19, and online education remains the only option for students to attend class.

According to the Ministry of Education, there are more than 223,000 students in Korea who do not 
own a smart device.

Online education has fueled disparities in academic achievement and is widening the educationgap 
today.

Social Problem

We seek to provide smart devices to orphanages and child care facilities with a low uptake rate of 
smart devices to improve access to online public education and to help students easily access 
various high-quality online educational contents after school.

By the end of 2022, donate 30 tablet PCs (worth a total of $10,000) to elementary and secondary 
students who cannot afford a smart device.

Objective

$5,000 $1,000 6
Worth of tablet PCs

donated
Worth of accessories

donated
Students receiving 

weekly online tutoring
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healthyi

About
healthyi is a nonprofit organization dedicated to building healthy communities through the treatment of 
neglected tropical diseases (NTD).

NTD is a collection of health complications that generally distress the poor but haven't received 
enough recognition or attention to provide treatment and vaccination for. NTD consists of 17 
different conditions identified by the World Health Organization that are mainly notorious in, as its 
name suggests, tropical areas. Many of these can easily develop to chronic illnesses if not treated 
or identified in its beginning stages. 

NTDs mainly affect impoverished communities where the transmission of diseases can be as fast 
and easy as through drinking unfiltered water or stepping on contaminated soil, causing devastat-
ing health issues to more than one billion people worldwide.

A type of NTD, soil-transmitted helminths (STH) are divided into three main intestinal worms that 
infect humans through ingesting or making physical contact with contaminated soil: Ascaris, 
whipworm, and hookworm.

Social Problem

Our objective is to provide impoverished communities around the world with medications to treat 
STH. By doing so, we aim to provide basic medication and care to people who need them most, 
enable people to become productive members of society, lower child mortality rates, and ultimate-
ly empower impoverished communities.

Objective
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Plantris

About
Plantris is a social venture dedicated to reducing CO2 emissions through campaigning and by develop-
ing a mobile platform that allows users to record their activities and automatically calculate their CO2 
emissions, which they can opt to negate through our carbon offset projects.

Every action, no matter how small, leave a CO2 footprint on the environment. Electricity used to 
power our electronic devices, food that we consume, transportation are all examples of activities that 
directly impact the environment.

A carbon footprint allows us to understand the impact our activities have on the environment and 
therefore be able to reduce it.

There is no sign of greenhouse gas emissions peaking the next few years. By 2030, emissions would 
need to be 25% and 55% lower than in 2018 to limit global warming to below 1.5°C and 2°C, respec-
tively.

Planting new trees is the most efficient and effective way to remove CO2 from the atmosphere, and 
everyone needs to be and can get involved.

Social Problem

Develop carbon offset projects to offset CO2 emissions from the activities of our users.

Develop a mobile platform for recording and automatically calculating user activities and CO2 emis-
sion levels.

Campaign to reduce activities that emit high levels of CO2.

Objective
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V.Farm

About
V.Farm combines the advantages of aquaponics with the advantages of vertical farming to raise vegeta-
bles and aquatic animals in a more efficient and sustainable method. Aquaponics is a combination of 
aquaculture, which is growing fish and other aquatic animals, and hydroponics, which is growing plants 
without soil. Located in the beautiful city of Seosan, V.Farm produces 100% organic salad vegetables 
that are sold online directly individual customers.

Social Problem
Agriculture – including how we grow, raise, transport, process, and store agricultural products – 
has a profound effect on the planet.

Global food cultivation is responsible for about 1/5 of all greenhouse gas emissions, excluding 
transportation involved in producing, marketing, and selling the crops.

Approximately 70% of the world’s drinking water is used for agriculture, despite half the world’s 
population facing serious water shortages.

Objective
Build and operate a small greenhouse farm in the city of Seosan.

Currently, we are raising catfish on the first level and salad vegetables, including lettuce, romaine, 
and kale, on the second level.

Sell products online through crowdfunding, SNS channels, and local blogs.

$1,700 66m2 6
Raised through crowdfunding Glass greenhouse Types of vegetables
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WhaleMom

About
WhaleMom is a sustainable fashion brand that designs, produces, and sells kids’ clothing. Our goal is 
to provide quality kids clothes that are affordable and leave a minimal footprint on the environment. We 
also aim to provide secure jobs to single parents by hiring them in the design and production process-
es. WhaleMom receives project mentoring and logistical assistance from NAKES, a local sustainable 
fashion brand based in South Korea.

According to the World Economic Forum (WEF), the fashion industry causes 10% of all humanity’s 
carbon emissions.

85% of all textiles produced end up in landfills each year.

1 out of 5 single moms live in poverty in the United States.

Less than half of single parents have a job in South Korea.

Social Problem

Create quality and affordable kids clothing that is sustainable from start to finish. 

Hire single parents in the process so 
as to provide them with secure jobs, 
source of income, and career 
experience in the fashion industry.

Objective

Designed by Chaemin Lee
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About
Youth Impact Fund is the world’s first youth-managed impact fund, with over $50,000 in assets under 
management. The fund uses environmental, social, and governance (ESG) factors to make investments 
with not only high potentials for growth, but also low long-term risk related to sustainability. It also cam-
paigns against companies that pose significant ESG risks, so as to pressure them to change their 
unethical and unsustainable business practices.

Promote and educate youths about ESG investing.

Leverage our social media presence and global network to influence companies to change their 
unethical behaviors.

Use ESG factors to make investments in sustainable businesses with minimal risk and maximum 
potential for growth.

Provide seed funding to innovative startups, social ventures, nonprofit organizations, and projects 
with the potential to create positive and scalable impact.

Objective

Youth Impact Fund

Companies are lagging behind in the global effort to create a more sustainable future by integrating 
sustainability principles into their core business strategies and practices.

Social Problem

40+ 30+$50K
Members Participants Investments
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Why wait until you
become an adult to
change the world?
Why not just become
the diplomat, 
entrepreneur, social 
activist, artist, and 
programmer of your 
dream to effect change
and create meaningful
impact today?”
Jae Jin Lim, CEO & Mentor

“
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BOX GALLERY
2021 REPORT

Make Your Impact

Creating impact through art



About This Report

Team

This report is intended to share the Box Gallery project’s activities and outcomes 
for fiscal year 2021 (March 2021 – February 2022).

Yeonjun Lim, Project Leader & Artist
Jian Suh, Artist & Project Manager
Lee Jeung Han, Artist & Project Manager
Minjoon Kim, Technology Manager
Yuna Bae, Artist & Project Manager

Supporters
Leonard Cho

About Box Gallery
Box Gallery provides financial assistance to senior citizens collecting wastepaper 
for a living, by purchasing used boxes from them at three times the market price, 
and upcycles the used boxes to produce eco-friendly paper canvases.

About Youth Impact
Youth Impact is a social venture dedicated to empower the world’s youth to take concrete 
actions to solve real-world problems.

Website
Email
Instagram

www.youthimpact.com
contact@youthimpact.com
@youthimpact.co

Box Gallery
2021 Report
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SDG 6
Clean Water 
and Sanitation

According to UNICEF and the World Health Organization, 1 in 3 of the world 
population do not have access to safe drinking water. 

This artwork portrays the contrast between people with access to clean 
water and those who do not. The upper half of the painting represents 
countries and regions in the northern hemisphere, which in general is 
believed to be wealthier and have more favorable weather conditions that 
make water plentiful. This region contains photos of children taking showers, 
swimming in pools, and drinking clean water. The lower half 
represents countries and regions in the southern hemisphere, where 
conditions are harsher and people cannot enjoy the same, if not the most 
basic, privileges of living in the 21st century. Photos of children drinking 
contaminated water and traveling long distances to collect water in buckets 
show how difficult it is for people in these regions of the world to access 
water. 

Clean water is a limited resource. Yet, some parts of the world take our 
abundant and clean water for granted, and this is often at the expense of 
those who do not have the same access to clean water. Access to clean 
water and sanitation is a basic right that everyone should be able to enjoy, 
and it is important for us to not only conserve and make efficient use of our 
limited supply of water but also come up with creative and innovative 
solutions to make water readily available for everyone.

Box Gallery 2021 Report

Yeonjun Lim
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Marine life is currently facing severe threats such as marine pollution, 
overfishing, acidification, and countless more. Many of such challenges 
imposed on life underwater were either a direct or indirect result of human 
activities. For example, people carelessly discharge toxic chemicals and 
plastic waste into the ocean, create an imbalance in the ecosystem by 
hunting down a massive number of fish and release higher rates of carbon 
dioxide each year without thinking about its consequences. According to 
research by PlasticOceans, 10 million tons of plastic are disposed of in the 
ocean annually, and over I million marine animals are killed as a result. As 
part of the Box Gallery Project, I focused on the SDG 14: Life Under Water 
for preventing ocean pollution.

In this painting, I tried to give emphasis on how marine pollution is not going 
to disappear by itself but that it requires human action. The girl collecting 
plastic litter represents efforts people have to put in order to reduce ocean 
pollution. In addition, rather than explicitly depicting the miserable reality 
marine animals are facing, I gave my painting a more optimistic and 
uplifting mood. The fish are dynamically swimming in an upward motion 
without any impediments, and light is shining through the clear blue water. 
This shows how our efforts can make a difference in reducing ocean 
pollution, therefore encouraging people to take action. Becoming the girl in 
the painting requires a minimum amount of effort. Even taking simple steps, 
such as reducing the use of plastic in everyday life and recycling can make 
a huge difference.

SDG 14
Life Below Water
Jian Suh

Box Gallery 2021 Report
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13 Box Gallery 2021 Report

We come across hundreds, if not thousands, of recyclable objects, such as 
soda cans and newspaper copies, every day. As a result of the daily nature 
of these objects, we often use and dispose of them without seriously 
thinking about the negative impact they could cause on our environment. 
This is evident in a recently published PNAS’s (Proceedings of the National 
Academy of Sciences of the United States of America) research article that 
point to the significant increase in the use of single-use plastic since the 
outbreak of the COVID-19 pandemic and how more than 25,000 tons of 
plastic waste have entered the global ocean. Plastic waste not only pollutes 
the marine environment, but also makes its way back to humans by entering 
and accumulating inside our bodies when we consume the aquatic animals 
that have consumed the hazardous microplastic we actively let out into the 
ocean.

Observing all the waste that was being thrown away gave me the inspiration 
and idea to look at waste from a different perspective. Rather than 
perceiving empty soda cans, used foils, and scraps of metal as 
uninteresting everyday objects, I wanted to give them a new meaning and 
purpose that could be easily understood by others. By combining 
seemingly uninteresting objects to create a piece of artistic work, I wanted 
to convey the message that even trash can be used to create art – and, 
even further, be used to power our homes, be recycled to make 
components for our cars, and much more. Just stay a few seconds more to 
observe the ordinary objects with a hint of imagination, and you will notice 
the difference between trash and art.

SDG 14
Life Below Water
Leonard Cho
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More than 3 billion people rely on the oceans for their livelihoods, and more 
than 80 percent of world merchandise trade by volume is carried by sea. 
The oceans, seas, and marine resources are under constant threat from 
global warming, acidification, and pollution that are disrupting marine 
ecosystems and the communities they support. These changes have 
long-term repercussions that require the world to urgently scale up the 
protection of marine environments, support small-scale fishery communities, 
investment in ocean science, and the sustainable management of the 
oceans. To showcase this urgent need, I highlighted SDG 14: Life Under 
Water through my artwork.
 
This piece underlines the critical need for close and careful inspection of 
our marine environment. The main subject, the girl, can be seen looking at 
life underwater through a magnifying glass. However, only the part looking 
through the lens is colored while the rest is not, symbolizing the urgency for 
us to start viewing the world through a different lens and changing our old 
perceptions to start taking action.

SDG 14
Life Below Water
Seohyun Lee

Box Gallery 2021 Report
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SDG 15
Life on Land

As important as any other creatures on the planet Earth, animals deserve 
to be treated humanely with compassion and benevolence. The number of 
species on the threat of extinction has been increasing for every year for 
the past few centuries. Furthermore, the world has lost 100 million hectares 
of forest in the past two decades. This is significant, because forests 
provide not only habitats for animals but also the air that we breathe, 
protection against natural hazards, and many more. 

This artwork depicts a girl hugging a wild Caspian tiger, a subspecies of 
tiger that has been extinct since the early 1970s due to hunting of tigers 
and their prey, and habitat loss mostly due to settlement in its range. In the 
background is a thick forest, which is the Caspian tiger’s natural habitat, 
and it emphasizes the importance of embracing and protecting nature.

Target 15.5: Take urgent and significant action to reduce the 
degradation of natural habitats, halt the loss of biodiversity and, by 2020, 
protect and prevent the extinction of threatened species.  

Yuna Bae

Box Gallery 2021 Report
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This work was inspired by the literary fairy tale A Little Match Girl by Danish 
poet and author Hans Christian Andersen. The tale is about a poor little girl 
selling her match sticks in the bitter cold weather, while everyone was busy 
celebrating the New Year’s Eve with candles. While people returned to their 
warm homes after the celebration, the girl was found frozen to death, with 
her hands still holding on to the matches she was not able to sell that night.
 
The spread of Covid-19 has affected us substantially. Covid-19 has not only 
affected our daily lives, but also led to the first rise in extreme poverty. An 
additional 119-124 million people were pushed back into extreme poverty in 
2020. The United Nations aims to end poverty in all its forms everywhere by 
2030. The importance of this action it that every individual has the right to 
the most basic needs like health, education, and access to water and 
sanitation.

SDG 1
No Poverty
Yuna Bae

Box Gallery 2021 Report
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SDG 3
Good Health 
and Well-Being

Goal 3 includes targets such as:

When mothers receive inadequate maternity care, their babies also face 
risks. This burden can also be borne by their families and communities that 
depend on them. Healthy well-being is essential to overall health and 
happiness, enabling people to overcome challenges and achieve what they 
want out of life. 

3.1: By 2030, reduce the global maternal mortality ratio to less than 70 
per 100,000 live births.

3.4: By 2030, reduce by one third premature mortality from 
non-communicable diseases through prevention, treatment and promote 
mental health and well-being.

3.6: By 2020, halve the number of global deaths and injuries from road 
traffic accidents.

Yuna Bae

Box Gallery 2021 Report
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“Education remains the primary vehicle by which children lift themselves out 
of poverty and obtain the means to participate fully in their communities” 
- Austin Hickle, Founder of GEM (Global Education Mission)

The COVID-19 pandemic has wiped out 20 years of educational gains. In 
2020, an additional 101 million students in grades 1 to 8 fell below minimum 
reading proficiency levels.  

I believe one of the most important goals in the Sustainable Development 
Goals is SDG 4: Quality Education. The reason is that by successfully 
achieving this goal, it allows people to break the cycle of poverty; it 
encourages gender equality; and it makes it possible for communities to 
develop a sustainable future and peaceful societies, which leads to the 
achievement of Goals 3, 5, 10, and 11.

This artwork captures the scene of a girl walking down the red carpet at her 
graduation ceremony, which highlights her achievements so far and the 
endless possibilities and potential that lies ahead of her.

SDG 4
Quality Education
Yuna Bae

Box Gallery 2021 Report23
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SDG 5
Gender Equality

Before joining Youth Impact and the Box Gallery project, I had a very 
narrow understanding of gender inequality.  I initially understood gender 
inequality as being only limited to women being paid less than their male 
peers or being undervalued in society. However, gender inequality 
encompasses a wide range of immediate issues in need of urgent 
attention and creative solutions:

In addition, Covid-19 is adding to the burden of unpaid domestic and care 
work, squeezing women out of the labor force. This leaves a long-lasting 
effect on societies’ perceptions of the roles of women.

This piece portrays the limitations of women, who are entangled and 
bound by strands of ribbon that restrict them from going beyond a certain 
point and reaching the same heights as do men, which reflects the 
differences in incomes, job positions, and roles of women within and 
outside the household.

1 in 3 women (736 million) has experienced physical and/or sexual 
violence at least once in their lifetime since the age of 15.

Up to 10 million girls will be at risk of child marriage.

Yuna Bae

Box Gallery 2021 Report
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SDG 9
Industry, Innovation,
and Infrastructure

Goal 9 includes targets such as:

This piece illustrates a futuristic house that uses renewable energy 
generated by the solar panels on the roof of the house to power an electric 
vehicle and electronic devices within the house.
 
Innovation is important as it can encourage and lead to new discoveries, 
opportunities, and the ability to react to fast changes. It can also serve as a 
catalyst for increased productivity, which leads to higher standards of 
living for millions of people worldwide.

9.4: By 2030, upgrade infrastructure and retrofit industries to make them 
sustainable, with increased resource-use efficiency and greater adoption 
of clean and environmentally sound technologies and industrial 
processes.

9.c: Significantly increase access to information and communications 
technology and strive to provide universal and affordable access to the 
Internet in least developed countries by 2020. 

Yuna Bae

Box Gallery 2021 Report
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SDG 15
Life on Land

As important as any other creatures on the planet Earth, animals deserve 
to be treated humanely with compassion and benevolence. The number of 
species on the threat of extinction has been increasing for every year for 
the past few centuries. Furthermore, the world has lost 100 million hectares 
of forest in the past two decades. This is significant, because forests 
provide not only habitats for animals but also the air that we breathe, 
protection against natural hazards, and many more. 

This artwork depicts a girl hugging a wild Caspian tiger, a subspecies of 
tiger that has been extinct since the early 1970s due to hunting of tigers 
and their prey, and habitat loss mostly due to settlement in its range. In the 
background is a thick forest, which is the Caspian tiger’s natural habitat, 
and it emphasizes the importance of embracing and protecting nature.

Target 15.5: Take urgent and significant action to reduce the degradation 
of natural habitats, halt the loss of biodiversity and, by 2020, protect and 
prevent the extinction of threatened species.  

Yuna Bae

Box Gallery 2021 Report
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SDG 16
Peace, Justice, 
and Strong Institutions

Goal 16 includes targets such as: 

This piece illustrates the tragedies of war and conflict. The ongoing war 
between Ukraine and Russia has forced families to be separated, to flee 
their homes, and to watch their loved ones die, inflicting unimaginable pain 
and suffering on millions of people. War and conflict do not discriminate 
against age, gender, and nationality but equally affect everyone involved 
equally. In order to create a more sustainable world and future for all, all 
forms of violence and conflict must be put to an end, and instead people of 
all nationalities, ethnicities, religious beliefs, ideologies, cultures, and ages 
must work together to get the world on track to achieve the Global Goals 
by its target year of 2030.

16.1: Significantly reduce all forms of violence and related death rates 
everywhere. 

16.4: By 2030, significantly reduce illicit financial and arms flows, 
strengthen the recovery and return of stolen assets and combat all forms 
of organized crime. 

Yuna Bae

Box Gallery 2021 Report
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Impact Fund
FY2021 Report

Make Your Impact

Investing for change



About This Report

Team

This report is intended to share the Youth Impact Fund’s activities and outcomes 
for the second half (September – March) of fiscal year 2021.

Robert Choi: Chief Investment Officer
Thomas Lee: Chief Operating Officer
Sejun Lee: Chief ESG Officer

David Koo, Donghwan Kim, Donghyun Kim, Heechan Lee, Hyeogdu Choi, Jihu 
Park, Jisun Hwang, Juna Hong, Jungwoo Cha, Moojin Jaegar, Royce Lee, 
Woobin Rhee, Yeonjun Lim, Yoon Seo Kim

About the Youth Impact Fund
The Youth Impact Fund is the world’s first youth-managed Impact fund, with over 
$50,000 in assets under management. It uses environmental, social, and 
governance (ESG) factors to make investment decisions with not only high
potentials for growth but also low long-term risk related to sustainability. The Fund 
also campaigns against companies that act against society’s expectations in 
terms of ESG and corporate social responsibility, so as to pressure them to 
change their unethical and unsustainable business practices.

About Youth Impact
Youth Impact is a social venture dedicated to empowering the world’s youth to take 
concrete actions to solve real-world problems.

Website
Email
Instagram

www.youthimpact.com
contact@youthimpact.com
@youthimpact.co
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2021 Stock Market 
Recap

Another year into the pandemic, 2021 was just as hectic as the year preceding it. 
With the rise of world affairs, alongside the appearance of 2 widespread COVID 
variants (Delta and Omicron), the world was once again taken aback and the 
effects mirrored consumer expectations in the equity market. Each quarter comes 
with its share of financial turbulence and successes. However, many investors 
boast the exceptional cumulative performance of American equities: an estimated 
45.1 YoY earnings growth rate, the highest since 2008. Below is a recap of the 
2021 stock market with a focus on the American markets.

In Q1 (January 1st to March 31st), investor sentiment grew positive, as indicated 
by 99% of S&P 500 companies reporting 79% positive earnings. The first quarter 
also experienced a record pace for SPACs (Special Purpose Acquisition Compa-
ny) making private equities accessible to public investors. In retrospect, 613 
SPAC listings were reported in 2021 raising a total of 145 billion dollars - a 91% 
increase from the last year. SPACs also contributed to record level IPOs - over 
1000 listings.  

First Quarter

Juna Hong
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In February, market sentiment was on the demand side, with consumer spending 
steadily increasing. Retail also came to a rise in Q1, having risen 5.3% in the 
following 3 months of pandemic induced declines.

Also aiding market sentiment was the passing of a $1.9 trillion fiscal relief bill in 
March, the Fed’s reassurance of maintaining the near-zero interest rate policy and 
the monthly bond purchase program. Though the effects of the bill would not be 
known until April’s Q1 GDP report, looking back, the United States’ GDP increased 
10% to $22.99 trillion, in comparison to 2020‘s 2% decrease to $20.94 trillion. 

By the end of Q1, major U.S. indexes started their 4th continuous highest quarter. 
After hitting a pandemic in the March of 2020, the S&P 500 has appreciated 76% 
on its one-year anniversary.

2021’s second quarter (April 1st to June 30th) had a less stable start despite 
continuing its momentum from Q1. Investor sentiment wavered as a result of an 
acceleration in the inflation rate in anticipation that the Fed would start tapering the 
aforementioned easy-money policies earlier than expected. 

Following the unsteady start was a wave of positive news as banks had passed 
the Fed Stress test and a booming labour market was steadily arising. 
Unemployment claims finally reached a 52-week low with weekly jobless claims 
falling below 400,00 for the first time since the pandemic. 

By the end, energy, tech, and real estate made substantial gains over the quarter. 
Energy was the best performing index component due to strong rebounds in 
crude oil and natural gas as economic activity increased, resulting in commodity 
price recovery. However, utilities and consumer staples lagged in growth. Q2 
ended with 99% of S&P 500 companies reporting 86% positive earnings with an 
average earnings growth rate of 61.0%

In Q3 (July 1st to September 30th), investor sentiment wavered once again with 
the key drivers as the following: an uptick in COVID cases resulting in supply 
chain disruptions, inflationary pressures alongside an increased economic 
slowdown in China.
 
U.S. equity momentum slowed as a result of the not yet named Delta variant 
leading to decelerations among multiple industries. As a result, supply and labour 
shortages emerged. As an example, a semiconductor shortage limited automobile 
production, delaying import duties to Asian ports. Furthermore, as credit growth 

Second Quarter

Third Quarter

05



and PMI (Purchasing Manager’s Indexes) slowed;September became volatile with 
real estate developers facing debt difficulties. Thus, the Federal Open Market 
Committee's economic projections from September reelected a cautious view of 
the economy: GDP growth projections revised from June estimated 7.0% to 5.9%, 
while inflation was estimated to jump from 3.4% to 4.2%.

The momentum of the last 2 quarters drastically shut down with stocks rebounding 
to the start of 2021. The sectors that did continue with substantial growth, 
however, were manufacturing and transportation. 82% of S&P 500’s companies 
reported an earnings growth rate of 39.8% in the third quarter. The quarter ended 
with S&P 500 with a slight gain while the Dow Jones and NASDAQ all reported a 
dip.

Vaccinations rates peaked in the fourth quarter (October 1st-December 31st) with 
at least 60% of the country double vaccinated. After a Delta induced slowdown in 
Q3, indications of the future are strong, with 2022 January’s GDP report predicting 
an annualized 7.2% growth rate. Additionally, Indications of Omicron’s health 
effects as significantly less severe than its predecessors relieved initial fears. 
Investor sentiment thereby increased, pushing stocks into the higher end to 
December.

In November, the labor market had as many as 600,000 Americans enter the labor 
market, thus labor participation rose to its pre-pandemic levels. In addition, U.S.’ 
manufacturing industry regained momentum as the ISM index indicated a rise in 
November with a trend of faster acceleration. American consumers reached $2.3 
trillion of excess savings in comparison to pre-pandemic labels thus providing fuel 
to future economic activity. However, in mid-December, the FOMC (Federal Open 
Market Committee) announced its plans to fasten its bond purchase tapering 
schedule in addition to a proposed rate hike in the March of 2022. 

By the end of December, The Dow Jones Industrial Average on Friday fell by 
0.16%, to 36,338.30. The S&P 500 fell 0.26% to close of 4,766.18 and the 
NASDAQ Composite fell 0.61% to 15,644.97. All 3 indexes finished the month 
higher, with December marking the Dow’s 5th and NASDAQ’s 6th-month winning 
streak. To conclude the year, the S&P 500, Dow and NASDAQ all gained 26.89%, 
18.73% and 21.39% for 2021, respectively

Fourth Quarter

06



07

In conclusion, 2021 was driven by earning growth that continued from 2020. The 
rise in vaccination rates shifted public healthcare sentiments into the equities 
market. The S&P 500 made a total of 70 record closes with energy and real estate 
performing the best with upwards of 45% surges. The Dow’s gain was led by 
Home Depot and Microsoft, each rising more than 50% and NASDAQ’s top 
gainers were large tech companies like Alphabet, Apple, Meta Platforms and 
Tesla. However, the year concluded with the CPI rising at its fastest rate since the 
1980s, and consumer optimism has yet to return to pre-pandemic levels. With 
2022 starting off with the Fed’s proposed rate hike and geopolitical tensions, it 
bears another year of interesting stock market activity.



Following the beginning of the COVID-19 pandemic, the Federal Reserve (Fed) 
implemented its interest rate cut in the March of 2020. The new federal fund rate 
was thus targeted to be 0%-0.25%, an adjustment from the previous 1%-1.25% 
target. Furthermore, following this was a $700 billion quantitative easing program. 
However, as two years of the pandemic have now passed and over 60% of the 
world have been vaccinated, global economies are slowly opening up and 
adjusting to “the new normal.” As a result, ever since the beginning of 2022, rising 
anticipations of the Fed’s interest rate hike for March have been in the minds of 
investors. On March 2, 2022, Federal Reserve Chair Jerome Powell said he and 
the Fed are inclined to support a 25-basis point rate increase at the March policy 
meeting, but said the central bank is prepared to move more aggressively later if 
inflation does not abate as expected. The implementation of such hikes may 
dissuade investors from the high-risk equity premium towards saving and bonds.

As of January, the stock market showed that the S&P 500 is down 6.5% with 
NASDAQ down over 10% and the DJI is down 6%. At the end of February, the 
Dow dropped another 464.85 points, NASDAQ lost 2.6% falling into correction 

The Federal 
Reserve vs Inflation
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territory and the S&P 500 fell a further 12% since its January 3rd record. The 
combination of interest rate hikes and uncertainty concerning the US’ position in 
the Russia-Ukraine crisis resulted in the price fall across all industries, especially 
transportation and retail. These industries that were initially hit the hardest during 
the peak of the pandemic is once again under the scrutiny of rate hikes. This is 
evident with Macy’s, TJX, Best Buy, and Nordstorm falling by 5.2%, 4.2%, 2.1% 
and 3.4% respectively alongside transport companies Tesla and Delta Air falling 
by 7% and 4.1% respectively. On average, both sectors still remain 10% below 
their pre-pandemic prices. However, this widespread phenomenon is not limited 
to the aforementioned two sectors. E-commerce, as indicated by Amazon’s 3.6% 
drop seems to also be oversold in anticipation of rising rates. Perhaps the most 
affected, however, are equities with relations to Russia as the VanEck Russia ETF 
dropped by 9.3% on February 23rd.

Following the previous economic trends, growth stocks, characterized by their 
high P/E and insubstantial dividends, have their current values discounted in high 
rate environments, thus becoming the subject to overselling. In contrast, value 
stocks characterized by high dividend yields and lower P/E perform relatively 
better and tend to be highly correlated to the federal fund rate. 

At the current moment, it seems evident that a substantial number of investors 
(one in three) believe in the plausible half-point rate hike. Acting simultaneously 
with the current Russia-Ukraine crisis, the American stock market is heading 
bearishly. Whether market anticipations change will be determined by the Fed’s 
remaining meetings till March and the prolonging of tensions between NATO and 
Russia.
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Supply Chain Bottleneck 
& Global Chip Shortage Crisis

10

The supply chain bottleneck issue has been a major cause of concern for the 
global economy as it reopens from the closed borders, closed economies, and 
disruptions caused by the COVID-19 pandemic. The impact of the global supply 
chain bottleneck issue is felt most severely in the semiconductor industry, which 
relies on only a handful of high-tech companies such as Samsung Electronics and 
Taiwan Semiconductor Manufacturing 

Company (TSMC). The global chip shortage crisis has affected more than 169 
industries and thousands of businesses, including some of the world’s most 
powerful companies like Apple, GM, and NVIDIA. 

Source The Guardian

Yeonjun Lim



In February, market sentiment was on the demand side, with consumer spending 
steadily increasing. Retail also came to a rise in Q1, having risen 5.3% in the 
following 3 months of pandemic induced declines.

Also aiding market sentiment was the passing of a $1.9 trillion fiscal relief bill in 
March, the Fed’s reassurance of maintaining the near-zero interest rate policy and 
the monthly bond purchase program. Though the effects of the bill would not be 
known until April’s Q1 GDP report, looking back, the United States’ GDP increased 
10% to $22.99 trillion, in comparison to 2020‘s 2% decrease to $20.94 trillion. 

By the end of Q1, major U.S. indexes started their 4th continuous highest quarter. 
After hitting a pandemic in the March of 2020, the S&P 500 has appreciated 76% 
on its one-year anniversary.

2021’s second quarter (April 1st to June 30th) had a less stable start despite 
continuing its momentum from Q1. Investor sentiment wavered as a result of an 
acceleration in the inflation rate in anticipation that the Fed would start tapering the 
aforementioned easy-money policies earlier than expected. 

Following the unsteady start was a wave of positive news as banks had passed 
the Fed Stress test and a booming labour market was steadily arising. 
Unemployment claims finally reached a 52-week low with weekly jobless claims 
falling below 400,00 for the first time since the pandemic. 

By the end, energy, tech, and real estate made substantial gains over the quarter. 
Energy was the best performing index component due to strong rebounds in 
crude oil and natural gas as economic activity increased, resulting in commodity 
price recovery. However, utilities and consumer staples lagged in growth. Q2 
ended with 99% of S&P 500 companies reporting 86% positive earnings with an 
average earnings growth rate of 61.0%

In Q3 (July 1st to September 30th), investor sentiment wavered once again with 
the key drivers as the following: an uptick in COVID cases resulting in supply 
chain disruptions, inflationary pressures alongside an increased economic 
slowdown in China.
 
U.S. equity momentum slowed as a result of the not yet named Delta variant 
leading to decelerations among multiple industries. As a result, supply and labour 
shortages emerged. As an example, a semiconductor shortage limited automobile 
production, delaying import duties to Asian ports. Furthermore, as credit growth 

There are three main reasons to the global supply chain bottleneck problem:
First, the spread of COVID-19 has led many businesses and people to transition 
from the offline realm to the online realm. This has led to a dramatic increase in 
market demand for semiconductor chips, which require some of the most 
cutting-edge technology and state-of-the-art facilities that require not only huge 
amounts of investment but also time to build or expand. In order for Samsung 
Electronics and TSMC to expand their supply capacity, for example, they must 
purchase extreme ultraviolet lithography (EUV) machines from the Dutch 
manufacturer ASML. However, ASML can only produce so many EUV machines in 
a single year, and it is the sole supplier of EUV machines in the world, leaving no 
other option for Samsung Electronics and TSMC but to wait. Moreover, electric 
cars require two to three times as many semiconductor chips than do 
conventional internal combustion engine vehicles. Increasing popularity in electric 
cars all over the world has exacerbated the chip shortage crisis that has forced 
most car manufacturers and businesses to close their factories.

Second, when the COVID-19 pandemic first began, many companies halted their 
purchase of chips because they expected significant drops in sales and 
disruptions to their operations. However, as global economies are starting to turn 

around and reopen from the COVID-19 recession, demand for basically 
everything, including semiconductor chips, is booming. This high demand for 
chips has, again, led to a serious gap between supply and demand that many 
experts and corporate leaders predict will not be resolved in the near future. Some 
even predict that the problem will continue throughout the decade. 

Third, the ongoing trade war and geopolitical tensions between the United States 
and China are exerting even more stress on the global supply chain bottleneck 
problem that is already in a very fragile state. Chinese companies play an 
immense role in the global supply chain system, as many countries source their 
raw materials and components for their products from China. The same applies to 
the semiconductor industry, although China is still decades behind in technology 
against Samsung Electronics and TSMC. The United States Department of 
Commerce implementing sanctions against Semiconductor Manufacturing 
International Corporation of China, which is the largest Chinese semiconductor 
manufacturer, was a calculated move by the U.S. government to prevent China 
from obtaining much-needed components for high-end technologies. However, 
this has also caused major disruptions to the global supply chain and is partly 
responsible for the ongoing global chip shortage crisis.
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Major automobile companies reported noticeable drops in profit in 2021 due to 
the global chip shortage. For example, Toyota, one of the largest automobile 
companies in the world, had its profits fall by 2 percent for the last three months of 
2021. Last September, Toyota also had to decrease its production globally by 40 
percent due to chip shortage. This issue is not exclusive to Toyota. Ford’s net 
income fell 23 percent compared to a year ago and General Motors's profit 
decreased 40 percent compared to a year ago during the third-quarter last year.

Car companies also had to ditch some optional features that required 
semiconductors. For example, Ford had to remove satellite navigation from some 
of their vehicles; BMW had to remove touchscreen from some of their vehicles; 
and General Motors had to remove wireless charging from some of their vehicles.

Automobile companies had to shut down their factories. General Motors had to 
shut down four of its factories in North America for four months due to chip 
shortage. However, increasing the production of chips in a short period of time is 
physically not feasible. Not only is it costly to build semiconductor fabrication 
facilities, but also those factories require high-tech or rare elements: dust-free 
facilities, wafer machines, and rare earth elements.

Source Visual Capitalist
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The Downfall of 
Meta (Facebook)

Source   Bloomberg

Robert Choi

In early December 2021, Meta entered major correction territory, with its shares 
dropping more than twenty percent from its September record as a result of 
increased criticism and regulatory action against the company.

Meta shares plunged 20% in after-hours trading on February 2nd, erasing 
$175 billion from their market capitalization.

Since October 2021, a number of events has caused this decline in value, 
including a historic drop in daily users, whistleblower claims, reduced profits 
from advertising dollars and a revised FCC antitrust lawsuit.

In a February 2022 statement by Meta CEO Mark Zuckerberg, he stated that, in 
order to develop the metaverse, partnerships to develop connectivity and 
infrastructure would be required. He also added that Meta was available and 
willing to work with others in order to bring as many users to the metaverse as

In October 2021, following the company’s change in name from Facebook, Meta 
has been pushing the concept of metaverse to its stakeholders. However, at this 
stage, it appears to be little more than a concept, with very little actual 
development completed on the metaverse.
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possible. The implications of this statement are twofold: one, it shows that very 
little concrete development has occurred from Meta on the metaverse, 
meaning it is still a highly conceptual idea. Furthermore, it shows that Meta has 
established very few partnerships, if any, since its announcement of the 
metaverse.

The actual vision of a metaverse is that a range of virtual spaces will possess 
interoperability of profiles, permissions and technology. In reality, such 
technology is still a pipe dream and, despite a surge in searches for the term 
metaverse, the discussions online about what is occurring in the “metaverse”, 
such as weddings or virtual real estate, are simply occurring in a singular, 
walled virtual reality or online application.

Meta’s Facebook social media network suffered its first drop in daily average 
users for the first time in its history, falling by 1 million in Q4 2021.

Meta acknowledges their struggle against the rise of other social media apps, 
such as Tik Tok, which had over 1.2 billion active users in Q4 2021. The 
company has always insisted that their answer to Tik Tok is Reels, their own 
short form video format.

Meta has resisted boosting efforts to draw users into Reels and improve the 
quality of videos on the format. Creators are paid little for their content, and 
agreements to boost payments to creators have an end date of December 
2022. Setting a timetable for this additional spending shows that the company 
has little interest in the long-term sustenance of content creators on its Reels 
platform.

Apple’s new privacy policy, which allows users to restrict access to their data 
through its App Tracking Transparency feature, will cost Meta an estimated $10 
billion in revenue in 2022.

This privacy feature restricts many behind-the-scenes mechanics for mobile 
ads, especially those which confirm downloads and purchases.

Privacy has been a huge issue for Meta in recent years, particularly through the 
non-consensual use of private Facebook data used in Donald Trump’s 2016 
presidential election campaign.

Cambridge Analytica, a private upstart voter-profiling company, harvested 
private information from more than 50 million U.S. Facebook profiles without 
their permission and this data was then used to shape President Trump’s 2016 
election campaign.
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The data was used to build a system that could profile individual US voters, 
allowing them to be targeted with personalized political advertisements.

Meta initially refused to acknowledge the data leak, failed to notify users and 
took very limited steps in order to recover and secure the leaked data.

The data was initially harvested through the guise of academic research, which 
then simultaneously collected data on participants’ friends despite Facebook’s 
platform policy stating otherwise.

She revealed that Meta chose to ignore the use of safeguards and instead 
allow for the proliferation of misinformation and exploitation by foreign 
agencies.

Meta also concealed internal research from the public eye that revealed the 
harms of its platform. For example, internal studies showed that, after using 
Instagram, 13.5% of UK teen girls’ suicidal thoughts became more frequent 
and 17% stated their eating disorders became worse. 32% stated that when 
they felt bad about their bodies, Instagram made them feel even worse.

Leaks also reveal internal data that Meta struggled to identify, remove and 
prevent vaccine misinformation on its platforms.

Haugen also revealed that Meta prematurely turned off Facebook safeguards 
after Trump lost to Biden in the 2020 election, contributing to the spread of 
misinformation which eventually led to the Jan 6 US Capital invasion. 

Whistleblower Frances Haugen, a former Meta data scientist, testified before a 
Senate subcommittee in October 2021 regarding the way in which the Facebook 
platform ignores user safety, especially children, and subverts democracy, 
disseminating misinformation in order to achieve record profits and growth. Prior to 
leaving Meta, Haugen copied thousands of pages of confidential documents and 
shared these with public officials and the press.

Source   Meta
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Meta planned to launch its own cryptocurrency and digital payment system known 
as Diem (known as Libra prior to December 2020) but this was abandoned in 
January 2022.

From the beginning, the project was in doubt as concerns were expressed 
about Meta’s ability to manage issues such as money laundering and 
consumer protection.

Despite redesigning Diem around stablecoins, which are tied to the value of a 
major currency rather than being fluid and not linked with anything external like 
other cryptocurrencies, this did little to alleviate the regulatory concern of how 
such a large company entering cryptocurrency would affect the whole system.

Abandonment was due to government regulators across the world who had 
concerns relating to financial stability, antitrust, privacy and money laundering.

Source   The Guardian
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The Russia-Ukraine War’s 
Effects on the Global Economy

What is the history behind it?

The invasion was justified using falsehoods from the Russian government.

In February 2014, pro-Russian president Viktor Yanukovych was removed from 
office after a revolution in response to his decision to ignore the overwhelming 
opinion in parliament to sign a political association and free trade agreement 
with the European Union (EU), but instead strengthen ties with Russia and the 
Eurasian Economic Union.

In March 2014, the new Prime Minister signed the Ukraine–European Union 
Association Agreement and the Deep and Comprehensive Free Trade Area 
(DCFTA), improving and strengthening relations between Ukraine and the EU.

This led to Russian soldiers, without uniforms or insignia, taking strategic 
control of the Ukrainian territory of Crimea and seizing its parliament. After this, 
Russia organized a referendum which resulted in Crimea joining Russia, and 
then Russia annexed Crimea. This escalated into a conflict between the 
Ukrainian military and Russian-backed separatists in the Donetsk and Luhansk 
republics. Despite many attempts at ceasefires or signing agreements, this 
conflict never fully subsided. 

In 2021 and early 2022, a major Russian military build-up around Ukraine’s 
borders occurred, prompting NATO to accuse Russia of planning an invasion. 
U.S. intelligence also signaled that Russia would attempt a false flag invasion. 
In response to this, Russian President Vladimir Putin stated that NATO’s 
presence in the region was a threat to his country and demanded that Ukraine 
be barred from entering the alliance.

On February 21, 2022, Russia formally recognized the separatist Donetsk and 
Luhansk republics, sending troops to these territories. On February 24, 2022, 
Russia invaded Ukraine.

It was stated that the Eastern Donbas region faced humiliation and genocide 
from the Ukrainian government. Neo-Nazis had seized power in Kyiv and 
Russia aimed to “denazify” Ukraine.
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Ukraine had aspirations to acquire nuclear weapons, despite surrendering 
their nuclear arsenal, which was the third-largest in the world at the time, in the 
1990s.

Russia’s initial goal appeared to be taking over Ukraine by military force, 
deposing the Zelensky government and ending its desire to join NATO.

The Ukrainian government estimates that the loss of civilian life in Ukraine is at 
approximately 6,800 (March 31st). 4,000 members of the Ukrainian forces have 
also died.

As of April 1st, over 4.1 million refugees have left Ukraine due to the conflict, 
with a total of 6.5 million people displaced.

An analysis by the Kyiv School of Economics (KSE) found that, as of March 24, 
an estimated $63 billion of infrastructure damage has occurred in Ukraine. 
Including indirect losses, such as declines in GDP and production, the total 
loss ranges from $543-600 billion.

According to the KSE, infrastructure that has been damaged since the 
February 24 Russian invasion are: 4,431 residential buildings, 92 industrial 
buildings, 378 education institutions, 138 healthcare facilities, 12 airports and 7 
power plants.

Due to the ongoing conflict, Ukraine is suffering from a sharp recession.

The conflict has inflicted upon Ukraine a great deal of human and
financial losses.

The West has implemented a range of sanctions on Russia, targeting wealthy 
Russian individuals and state-owned banks and restricting access to SWIFT, 
an international payments system.

Russian central bank assets have been frozen, preventing it from accessing 
about half of the USD $643 billion it holds in foreign exchange reserves by 
preventing conversion from international currencies into rubles. Furthermore, 
Russia is unable to access its emergency sovereign wealth fund, the National 
Wealth Fund.

Prior to the conflict, Russia was the 11th largest economy worldwide and a key 
supplier is commodities, such as food and energy. Russia’s GDP is expected 
to fall 2.6 per cent by end 2023.

In response to the conflict and war crimes committed, Russia is facing 
severe, primarily economic, repercussions.
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Impact Worldwide

Certification of the Nord Stream 2 gas pipeline project has been suspended by 
Germany. The Nord Stream pipelines are offshore gas pipelines that are used 
to supply gas from Russia to Europe.

Due to higher import prices due to the fall of the ruble, lower confidence, trade 
disruptions and weaker incomes, inflation in Russia is expected to rise above 
20 per cent in 2022.

The conflict has negatively changed the global economy in just one week. It 
will affect the global economy via three main channels: financial sanctions, 
commodities prices and supply-chain disruptions.

China, US, Germany, France and Italy are all key trading partners with Ukraine.

The Ukrainian and Russian economies are key suppliers of titanium, palladium, 
corn and wheat. Disruption to these supply chains will lead to price increases 
on a range of consumer goods, such as cars and smartphones.

Higher worldwide inflation due to energy price escalation - Russia is one of the 
world’s largest oil producers and energy exporters.

Estimates indicate that oil prices could rise by $40 a barrel, remaining above 
US$100 a barrel as long as there is conflict in Ukraine. 

Gas prices will rise by at least 50% in 2022.

Air ties between Europe and Russia and Asia and Russia are severely 
hampered by the EU decision to close airspace to Russian aircraft and cargo.

Global inflation will rise above 6% this year.

Large-scale emigration from Ukraine will also have a significant impact. The 
United Nations High Commissioner for Refugees (UNHCR) reported that there 
could be 4 million refugees from this crisis.

The National Institute of Economic and Social Research estimates that the 
Ukraine conflicts will result in a decline of the global GDP level of 0.5% in 2022, 
and close to 1% in 2023 (an approximately $1 trillion reduction). This could 
result in adding 3 per cent to global inflation in 2022 and 2 per cent in 2023, 
increasing the cost of living and putting increased pressure on household 
consumption.

The EU is facing significant pressure as it relies on Russia for more than 60 per 
cent of its energy needs. In the EU, inflation is expected to rise 5.5 per cent in 
2022 and 2.1 per cent in 2023.



Any resolution to the Russia-Ukraine Conflict will be complex, multilayered 
and involving compromises on both sides. Should the conflict go on for an 
extended period of time, Russia will face severe economic consequences. If 
the conflict is extended, the repercussions for the world will be far more dire 
than rising commodities costs or inflation.

Economically, if sanctions are extended to Russian energy exports, or if Russia 
lowered its gas exports as leverage, European energy prices would rise 
significantly, increasing the chances for a recession and resulting in very 
strong inflation.

China’s involvement has the potential to lead to more conflict and create a 
major divide between the so-called Eastern and Western hemispheres.

Despite President Zelensky calling on NATO to impose a no-fly zone over 
Ukraine, the implications of this could be far-reaching. If a no-fly zone is 
declared, all aircraft will be prohibited from entering the airspace. These zones 
require one or more parties willing to enforce them, meaning that they can 
shoot down any violating aircraft. This would mean Russia cannot use air 
attacks on Ukraine. It also means Ukraine could not use its aircraft and drones 
to defend against the Russians. It would allow civilians to flee conflict with more 
safety. However, it also means that any NATO participants who shoot down 
Russian aircraft are direct participants in the war, putting their citizens at risk. 
Putin stated that any country enforcing a no-fly zone over Ukraine “will be 
considered by us as participation in an armed conflict by that country.”

20

Europe’s growth forecast for 2022 has been reduced from 3.9% to 2% by the 
Economist Intelligence Unit.

There is a stagflation risk for Europe, as inflation will rise but economic growth 
will stagnate.

Russia cannot export oil to producers in different countries, limiting their 
production.

Russia is trying to stop countries from joining NATO. The country has warned 
Finland and Sweden against joining NATO. Recent opinion polls in both 
countries have shown that their people are in favor of the two countries joining 
NATO since Russia’s invasion of Ukraine. Both Sweden and Finland have 
rejected Russia’s pressure, stating that they make their own decisions. 
Sweden’s Prime Minister Magdalena Andersson stated that, if they joined, it 
could lead to further tension in Europe.
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Should Russia take over Ukraine, they will likely install a pro-Russian govern-
ment. However, they would be faced with a population of angry, nationalistic 
and armed Ukrainians. In order to maintain this government, Russia would 
need to occupy the country with military and security forces, which would be a 
huge drain on an economically-weakened Russia.

On March 8, President Zelensky stated that he may no longer push for NATO 
membership and was open to compromise on the Donbas regions. He is not 
open to ultimatums.

With his current course, Putin’s idea of a military “victory” seems to be years or 
decades long occupation of a hostile, anti-Russian Ukraine, with political 
isolation from most of the world and economic sanctions that will devastate the 
Russian economy.

Towards the end of March, Russia appears to have shifted its goals. It claims 
that the country’s goal all along was the “liberation of Donbas."

Russia would need to occupy the country with military and security forces, 
which would be a huge drain on an economically-weakened  Russia.

On March 8, President Zelensky stated that he may no longer push for NATO 
membership and was open to compromise on the Donbas regions. He is not 
open to ultimatums.

With his current course, Putin’s idea of a military “victory” seems to be years or 
decades long occupation of a hostile, anti-Russian Ukraine, with political 
isolation from most of the world and economic sanctions that will devastate the 
Russian economy.

Towards the end of March, Russia appears to have shifted its goals. It claims 
that the country’s goal all along was the “liberation of Donbas."
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The year 2021 was hectic, to say the least. There was a rampant increase in social 
justice, ranging from climate change awareness, police brutality, racial injustice, and 
more. To cater and capitalize on these issues, companies around the globe have 
successfully pushed companies and regulators to make changes amid record inflows 
to funds focused on environmental, social, and corporate governance ESG issue”. 

One particular benefactor to the rise in ESG funding was when BlackRock (the largest 
investment management company in the world) CEO Larry Fink declared that a 
fundamental reshaping of global capitalism was underway and that his firm would help 
lead it by making it easier to invest in companies with favorable environmental and 
social practices. This made many companies desire funding from investment 
managements to implement ESG goals in their marketing systems, hence the record 
inflows to ESG funds. With BlackRock shifting sustainability as their new standard for 
investing, a record $649 billion poured into ESG-focused funds worldwide through 
Nov. 30, up from the $542 billion and $285 billion that flowed into these funds in 2020 
and 2019, respectively. ESG funds now account for 10% of worldwide fund assets. 

In addition, the evident impact of climate change, and events of social injustice such 
as George Floyd’s death in Minneapolis have contributed to ESG rising to the top of 
the agenda of investors, companies, and policymakers. Stocks of companies rated 
highly for their sustainability efforts also notched gains. The MSCI World ESG Leaders' 
index has risen 22% so far this year, compared with the MSCI World Index's gain of 
15%, evidently showing the grown impact of 2021’s events on the rise of ESG in 
companies. 

The recent events have illuminated the effects of systemic racism and injustice on 
Black Americans, including threats to physical safety, psychological trauma, and 
economic disparity. CEOs worldwide and across industries have spoken out, 
expressing their horror and outrage, as well as their resolve to do more. Companies 
have announced significant financial commitments; others have referred to actions to 
be taken, and early movers have begun to announce or amplify business-related 
initiatives. Institutional investors, asset owners, asset managers, private equity fund 
limited partners, and investor groups have also begun speaking out and considering 
action with respect to companies in their portfolios. One such example is Neuberger 
Berman, an independent, employee-owned private investment management firm. 
Recently becoming the first U.S. asset manager to implement a sustainability-linked 
revolving credit facility, Neuberger specifically selected increasing diversity at 
management levels as one of the key ESG metrics that would impact borrowing costs.

Thomas Lee



Source   Bloomberg Intelligence

Despite continued inflows throughout 2021, ESG funds may face challenges in 
2022. The expansion of the ESG sector may stall if funds start to underperform 
benchmarks, as figures released near 2021 year-end began to suggest. ESG 
funds typically benefited throughout 2021 by taking disproportionate positions on 
high-performing tech stocks, but this option is not guaranteed to continue into 
2022. In addition, ESG funds typically underweight energy and mining stocks in 
their portfolios, if those are included in their portfolio at all. Energy stocks have 
represented the top-performing sector in the S&P 500 in 2021, with a 50% 
increase compared to their value in 2020. Conversely, a return to strong profitabili-
ty of renewable projects — which suffered throughout 2021 from higher manufac-
turing costs and low renewable generation — may determine whether ESG funds 
hit key benchmarks in 2022.
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Throughout the course of 2021, there were 6 news ways in which ESG became 
embedded within the economy. 

1. Companies are now aiming for their CEOs to be skilled with ESG, having criteria 
such as needing to and wanting to authentically focus on how CEOs care for people. 
Bonnie Gwin, Vice Chairman of Heidrick & Struggles’ New York office and a 
Co-Managing Partner of the Global CEO and Board of Directors Practice, and a 
co-author of the “Route to the Top” report that published such criteria stated that ESG 
is a clear component to electing the most suited and well-prepared CEO of a 
company.

2. The Securities and Exchange Commission (SEC) has made steps towards 
mandatory ESG reporting, hoping to ensure that financial reports include material, 
decision-useful environmental, social, and governance, or ESG factors with an eye 
toward facilitating the disclosure of consistent, comparable, and reliable information 
on climate change.

3. BlackRock, the powerhouse entity possessing over $130 trillion in investment 
assets, has signed onto the Glasgow Financial Alliance to Net Zero which could 
cause major issues as it will force companies to disclose the bad and the ugly, not 
just the good news, in their “sustainability” or “corporate responsibility” reports or the 
like, and importantly, they will need to put these results in their audited financial 
statements filed with the SEC. 

4. ESG values aligned with the Great Resignation, where more than 24 million people 
quit their jobs during the pandemic due to a lack of spotlight on employee wellbeing, 
workplace safety, and merit-based on the talent of workers. 

5. Due to ESG, NASDAQ now requires each NASDAQ-listed company, subject to 
certain exceptions, to publicly disclose information on the voluntary self-identified 
gender and racial characteristics and LGBTQ+ status of the company’s board of 
directors, with the threat of being delisted if said expectations are not met. 

Thomas Lee



6. The impact of ESG has reached new positions within firms, with the exponential 
increase of chief sustainability and chief diversity officers. With women's advance-
ment within the workplace being a core principle of ESG, women are benefitting 
from the new job opportunities as shown in the 53% of S&P 500 firms now have 
one (or a similar role), an increase from 47% in 2018. Over 51% of them being 
women.

25
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Brookfield Renewable Corp

Background: Brookfield Asset Management 
Founded in 2011, Brookfield Renewable Corp (BEPC) is a public limited company 
under the parent company of Brookfield Asset Management - a Canadian multina-
tional company founded in 1899 in Brazil. They are one of the largest alternative 
investment management corporations with a focus on renewable energy, 
infrastructure, real estate, credit and private equity. 

Background: Brookfield Renewable Corp 
Parent company Brookfield Asset Management owns 60% of BEPC - one of the 
largest publicly traded pure-play renewable power platforms with portfolios 
covering hydroelectric, wind and solar energy. With headquarter operating in 
Toronto, Ontario, Canada, its corporate offices are based in New York City, 
London, São Paulo, Mumbai, Shanghai, Dubai, and Sydney. 
The company invests in distressed securities through Oaktree Capital (an Ameri-
can global asset management firm), which it bought 62% in 2019. Investment into 
distressed securities allows Brookfield to turn a profit if the company recovers. 

Brookfield Renewable Corp: Shares Information 
BEPC is traded on the New York Stock Exchange. 
Class A shares of BEPC provide an economic return and distribution equivalent to 
BEP units. It is exchangeable at the shareholder’s option for 1 BEP unit. 
The trailing annual dividend yield is 3.61% and Class A shares are declared and 
paid at the same time and amount (on a pershare and unit basis) on units of 
Brookfield Renewable Partners LP. The quarterly dividend payable on Brookfield 
Renewable Corporation’s Class A shares are declared in U.S. dollars.

NYSE : BEPC

Juna Hong
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Stock Price HistoryValuation Measures 

Market Cap (intraday) 6.01B

Enterprise Value 19.11B

Trailing P/E 6.33

Forward P/E N/A

PEG Ratio (5 yr expected) N/A

Price/Sales (ttm) 1.78

Price/Book (mrq) 1.63

Enterprise Value/Revenue 5.68

Enterprise Value/EBITDA 6.30

Profitability

Profit Margin 27.60%

Operating Margin (ttm) 27.78%

Management Effectiveness

Return on Assets (ttm) 1.46%

Return on Equity (ttm) 7.17%

Income Statement

Revenue (ttm) 3.43B

Revenue Per Share (ttm) 9.47

Quarterly Revenue Growth (yoy) 12.40%

Gross Profit (ttm) 2.24B

EBITDA 2.07B

Net Income Avi to Common (ttm) 946M

Diluted EPS (ttm) 2.62

Quarterly Earnings Growth (yoy) N/A

Balance Sheet

Total Cash (mrq) 410M

Total Cash Per Share (mrq) 1.13

Total Debt (mrq) 13.51B

Total Debt/Equity (mrq) 94.99

Current Ratio (mrq) 0.26

Book Value Per Share (mrq) 10.14

Cash Flow Statement

Operating Cash Flow (ttm) 395M

Levered Free Cash Flow (ttm) -738.5M

Beta (5Y Monthly) N/A

52-Week Change -26.66%

S&P500 52-Week Change 10.87%

52 Week High 49.68

52 Week Low 31.10

50-Day Moving Average 34.53

200-Day Moving Average 39.18

Share Statistics

Avg Vol (3 month) 869.59k

Avg Vol (10 day) 653.52k

Shares Outstanding 172.2M

Implied Shares Outstanding N/A

Float 114.42M

% Held by Insiders 0.04%

% Held by Institutions 71.93%

Shares Short 3.48M

Short Ratio 3.79

Short % of Float N/A

Short % of Shares Outstanding 2.02%

Shares Short 1.66M

Dividends & Splits

Forward Annual Dividend Rate 1.28

Forward Annual Dividend Yield 3.78%

Trailing Annual Dividend Rate 1.23

Trailing Annual Dividend Yield 3.63%

5 Year Average Dividend Yield N/A

Payout Ratio 22.12%

Dividend Date Mar 30, 2022

Ex-Dividend Date Feb 24, 2022

Last Split Factor 3:2

Last Split Date Dec 13, 2020
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BEPC practices strong ESG values as a global leader in decarbonization whilst 
being one of the few publicly traded renewable energy vehicle companies. 
Additionally, it has the renewable capacity across large areas of technology and 
geographic diversity. Moreover, it boasts a high-quality cash flow and 
investment-grade balance sheet ensuring downside protection. Lastly, BEPC 
represents the combination of growth and value investment alongside capital 
discipline targets of 12-15% total returns and 5-9% annual distribution growth.   

Throughout the last financial year, CEO Connor Teskey said BEPC had achieved 
record achievements. Even in the course of the last year’s instability, BEPC 
demonstrated resilient expansion nonetheless.

As of the end of 2021, BEPC:
Achieved its highest ever funds from operations (FFO) per-unit amount - an 
FFO of $934 million or $1.45 per Unit of FFO, which is a 10% increase from the 
prior year.

Deployed capital is in the late stages to expand from 15k megawatts to 62k 
megawatts.

Secured contracts are set to deliver 11k gigawatt hours of clean energy 
annually including 6k gigawatts hours to corporate off-takers.

Completed cost-saving initiatives total up to $20 million per annum.

Commissioned 1k megawatts worth of new capacity while progressing 15k 
megawatts through construction development.

Agreed investments of $4.3 billion (~$1.1 billion net to Brookfield Renewable) 
of capital across every major market and technology they operate in.

Diversified business investment into offshore wind, hydroelectric and battery 
storage.

Maintained a robust investment-grade balance sheet with over $4billion in 
available equity.

Signed a 40-year power purchase agreement with Hydro Quebec. Raising an 
additional C$1.0 billion of 40-year investment-grade debt that will be 
redeployed into growth. This is expected to generate over $100 million of 
annual net FFO.

Signed a 15-year power purchase agreement to serve the entirety of their load 
requirements in the U.S. Northwest. 

Signed an agreement with a leading battery energy storage solutions provider 
to fund and own up to 800 megawatts of battery energy storage projects over 
the next five years.

Completed the acquisition of over 300 megawatts of wind in Asia. Including a 

Business Review
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transaction alongside Apple's Renewable Energy Fund, increasing their 
footprint in the region.

The hydroelectric segment delivered an FFO of $639 million. The wind and 
solar segments generated a combined $581 million of FFO, representing a 
55% increase over the prior year. And the energy transition segment generated 
$162 million of FFO.

Agreed to acquire clean power developer Urban Grid.

Announced a 5% dividend increase, which marks the 11th consecutive year of 
dividend raises.

Source  Brookfield Renewable Energy
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BEPC is a signatory to the United Nations-supported Principles for Responsible 
Investment (PRI).

BEPC’s parent company, Brookfield Asset Management, announced in late 
2020 the creation of the company’s Impact Funds, which have the dual 
objectives of earning an attractive financial return whilst generating a 
measurable positive environmental change.

BEPC operates one of the world’s largest publicly traded, pure-play renewable 
power platforms.

BEPC operates 2 global waste management initiatives: At one of their wind 
farm sites in China, BEPC employed measures to ensure the proper handling 
and warehousing of hazardous waste material in accordance with best 
practices and applicable regulations. In India, BEPC conserves water with their 
pilot project via robotic cleaning modules. This initiative is expected to save 
20k liters of water per month and acts as an additional benefit to surrounding 
communities.

At BEPC’s Canadian business, several initiatives were implemented. They have 
eliminated all single-use items in its kitchens, improved signage for recycling, 
composting and trash, and implemented a new smart printing process that 
also uses recycled paper. These initiatives have eliminated the need for over 
100,000 plastic utensils, 4,000 plastic bowls and 25,000 paper cups, sleeves 
and covers.

BEPC, whilst measuring and disclosing their carbon emissions, also 
announced ambitions to double its avoided carbon emissions by 2030. The 
company has thus published a report disclosing their alignment with the UN’s 
Task Force on Climate-related Financial Disclosures (TCDF) at the end of 2021.

Environmental

BEPC’s renewable operations around the globe aid the decrease of 56 million tons 
of carbon dioxide (CO2) emissions annually. BEP’s business model is to acquire 
and develop high-quality assets that decarbonize global electricity grids below 
intrinsic value in the long-term. The integration of ESG principles is a fundamental 
component of BEPC to create long-term value for their investors.

ESG Review
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BEPC made approximately $5 million in charitable donations across over 500 
organizations in 2020.

BEPC cultivates local relationships by directly engaging through in-person 
meetings with stakeholders while also proactively engaging with communities 
through charity work as it is integral to their operations as it creates an 
alignment of values and earns the company its social license to operate.

BEPC seeks to continuously monitor and report on health and safety metrics 
with the ultimate target of eliminating high-risk incidents. Furthermore, they 
operate a comprehensive health and safety training program in which all 
employees and contractors must participate.

The company focuses on the development of our human resources as key 
assets to delivering long-term value. This includes managing issues that affect 
the recruitment and motivation of employees including managing labor 
relations and offering leadership training programs

Social

Source   Brookfield Renewable Energy
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BEPC follows diversity and inclusion within recruitment policies. With the aim of 
an inclusive workplace, BEP considers the importance of diversity by gender, 
ethnicity, sexual orientation, cultural background and age.

Governance
BEPC is committed to conducting business in an ethical and responsible 
manner through the elimination of discrimination in employment, the prohibition 
of child and forced labor, and the eradication of harassment and physical or 
mental abuse in the workplace.

BEPC has a zero-tolerance approach to bribery, including facilitation 
payments, and requires each and every employee to complete annual 
anti-bribery and corruption training.

BEPC utilizes Third-Party Due Diligence guidelines in place to set requirements 
for assessing bribery risk of third parties including vendors, consultants, 
partners, joint venture partners and service providers.

BEP manages ESG risks within their supply chain, and therefore, contractors 
are required to adhere to the company’s Code of Conduct and Business Ethics 
as well as its Anti-Bribery and Anti-Corruption Policy.

Risk management is integral to BEPC. To manage investors’ risks and create 
long-term value, the company takes a disciplined approach to clear operating 
methods and compensations through performance-based arrangements.

Source   Brookfield Renewable Energy
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As the largest wind power generator in Asia, China’s Longyuan Power Group 
Corporation Limited produces and sells both wind and coal power in the People’s 
Republic of China, but it has also expanded into Canada and South Africa. 
Founded in 1993, the company was formerly known as China Longyuan Electric 
Power Group Corporation and is located in Beijing. It is a partially-owned 
subsidiary of the state-owned China Energy Investment, for which it manages 
renewable energy assets. Longyuan Power is not only involved in wind and coal 
power, but also other renewable energy projects, including thermal and solar. 
Primarily, Longyuan Power designs, develops, constructs, manages and operates 
wind and coal farms, generating electricity which is then sold to external power 
grid companies. Although energy is Longyuan Power’s main business, the 
company is also involved in coal trading, the manufacture and selling of power 
equipment, consulting and training services, as well as maintenance to other 
power companies.

Recently, the company made commitments to expand its capacity by 30 
gigawatts, though issues relating to the cost of solar material prices point to the 
company instead further expanding its wind production facilities. In order to 
restructure the renewable energy segment of its state-owned parent company, 
China Energy Investment Corporation Limited (CHN Energy), Longyuan Power 
entered into multiple agreements in January 2021. Under these agreements, 
Longyuan will merge with Pingzhuang Energy, another CHN Energy subsidiary, to 
acquire additional wind power assets, adding over 2,000 megawatts of wind 
power capacity to Longyuan.

China Longyuan 
Power Group Corp Ltd
HKG: 0916

Jinhyeok (Robert) Choi
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Valuation Measures

Market Cap (intraday) 204.43B

Enterprise Value 310.58B

Trailing P/E 17.21

Forward P/E 14.79

PEG Ratio (5 yr expected) 0.68

Price/Sales (ttm) 3.16

Price/Book (mrq) 1.75

Enterprise Value/Revenue 9.61

Enterprise Value/EBITDA 15.82

Profitability

Profit Margin 18.04%

Operating Margin (ttm) 35.66%

Management Effectiveness

Return on Assets (ttm) N/A

Return on Equity (ttm) N/A

Income Statement

Revenue (ttm) 34.27B

Revenue Per Share (ttm) 4.26

Quarterly Revenue Growth (yoy) 33.70%

Gross Profit (ttm) 21.63B

EBITDA 19.87B

Net Income Avi to Common (ttm) 5.88B

Diluted EPS (ttm) 0.601

Quarterly Earnings Growth (yoy) -8.90&

Balance Sheet

Total Cash (mrq) 3.69B

Total Cash Per Share (mrq) 0.46

Total Debt (mrq) 90.25B

Total Debt/Equity (mrq) 128.02

Current Ratio (mrq) N/A

Book Value Per Share (mrq) 7.60

Cash Flow Statement

Operating Cash Flow (ttm) N/A

Levered Free Cash Flow (ttm) N/A

Stock Price History

Beta (5Y Monthly) 0.82

52-Week Change 27.73%

S&P500 52-Week Change 10.87%

52 Week High 20.250

52 Week Low 7.730

50-Day Moving Average 16.845

200-Day Moving Average 15.288

Share Statistics

Avg Vol (3 month) 22.08M

Avg Vol (10 day) 18.63M

Shares Outstanding 3.34B

Implied Shares Outstanding N/A

Float 3.33B

% Held by Insiders 0.00%

% Held by Institutions 62.92%

Shares Short N/A

Short Ratio N/A

Short % of Float N/A

Short % of Shares Outstanding N/A

Shares Short N/A

Dividends & Splits

Forward Annual Dividend Rate 0.14

Forward Annual Dividend Yield 0.96%

Trailing Annual Dividend Rate 0.12

Trailing Annual Dividend Yield 0.80%

5 Year Average Dividend Yield 1.78

Payout Ratio 15.80%

Dividend Date N/A

Ex-Dividend Date May 31, 2021

Last Split Factor N/A

Last Split Date N/A
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Longyuan pioneered China’s wind power development, building the country’s first 
wind farm in Xinjiang province in the late 1980s and the country’s first offshore 
wind project in 2009. This first-mover advantage, coupled with a capable 
management team, helped the company secure better wind farm locations. which 
helps to maximize wind farm utilization rates.

Longyuan has consistently outperformed the broader Chinese wind farm 
average by 50-200 hours during the past decade.

Longyuan is now the world’s largest wind power producer with installed 
capacity of over 22 gigawatts. It targets to add 30 GW renewable capacity 
during the 14th five-year period, which implies an average of 18.6% annual 
capacity growth between 2020 and 2025.

Longyuan is well poised to benefit from a strengthening cost advantage, on 
improved utilization and higher operating efficiency. Further, because wind 
farms are sensitive to weather conditions and wind resources, Longyuan’s 
cross-country portfolio will help reduce sensitivity to these localized 
fluctuations.

Longyuan Power expanded its 14th Five Year Plan from 20GW to 30GW new 
installation target, consisting of 11GW of wind power and 19GW of solar power.
Longyuan will gain an additional 2GW of wind power assets from its merger 
with Pingzhuang Energy.

Longyuan’s competitive advantage is also reflected in its rising operating 
efficiency.

Despite the cuts in subsidies, Longyuan's net profit grew at a five-year CAGR 
of 10.4% between 2015 and 2020, outpacing the 7.2% growth in capacity, 
driven by margin improvements.

While the cut in subsidies remains the biggest risk to wind operators, Longyuan 
is expected to maintain its profitability through efficiency gains.

The company is also poised to benefit greatly from China’s transition to clean 
energy and goal to reach carbon net zero by 2060.

The Chinese government is moving to create policy for the upgrade of aging 
wind infrastructure, assisting in the creation of further upside in generation 
capacity.

In February 2021, China State Council issued guidance on developing a green 
and low carbon recycling economy, reiterating the government’s push for 
renewable energy, particularly wind and solar.
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Longyuan jointly established the Guoneng Low-carbon Fund with China 
Shenhua, GD Power, China Energy Capital and Guoneng Fund Management 
Company. This is a limited partnership and the fund will run for eight years, 
with a three year investment period. The fund’s investment scope includes 
green low-carbon projects and CHN Energy’s enterprise and scientific 
research.

Source   Caixin Global
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General Motors is an American automotive company that has its headquarters in 
Detroit, Michigan. The company was founded on September 16, 1908, by William 
C. Durant. It is the mother company of several automotive brands - Chevrolet, 
Cadillac, Buick and GMC. Its product ranges from a city car to a heavy truck. 
The company fell into bankruptcy in 2009 due to the automotive industry crisis of 
2008-2010 and was founded again as a separate entity called General Motors 
Company LLC. Today, it is the 7th largest automotive manufacturer by market 
capitalization.

General Motors is devoting itself to become an environmentally friendly company. 
In 2008, the company turned half of its car manufacturing plants to be landfill free. 
Also, it has been investing heavily into research and production of alternative fuel 
vehicles such as hydrogen fuel cell and Lithium-ion battery electric vehicles.  The 
car manufacturer is planning to offer 30 new electric vehicles globally by 2025. 
The company is currently listed in the New York Stock Exchange market as GM. 
Its stock dropped rapidly in September 2021 due to the recall of the battery of 
Chevrolet Bolt EV. Recently, however, its stock value has shown resilience as a 
value stock and as the company steps up gear to become a major rival to Tesla.

General Motors Company
NYSE: GM

Yeonjun Lim
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Valuation Measures

Market Cap (intraday) 70.62B

Enterprise Value 152.33B

Trailing P/E 7.25

Forward P/E 6.90

PEG Ratio (5 yr expected) 1.66

Price/Sales (ttm) 0.56

Price/Book (mrq) 1.18

Enterprise Value/Revenue 1.20

Enterprise Value/EBITDA 5.92

Profitability

Profit Margin 7.89%

Operating Margin (ttm) 9.00%

Management Effectiveness

Return on Assets (ttm) 2.98%

Return on Equity (ttm) 17.22%

Income Statement

Revenue (ttm) 127B

Revenue Per Share (ttm) 87.53

Quarterly Revenue Growth (yoy) -10.50%

Gross Profit (ttm) 18.08B

EBITDA 16.89B

Net Income Avi to Common (ttm) 9.84B

Diluted EPS (ttm) 6.70

Quarterly Earnings Growth (yoy) -38.80%

Balance Sheet

Total Cash (mrq) 24.68B

Total Cash Per Share (mrq) 16.98

Total Debt (mrq) 110.59B

Total Debt/Equity (mrq) 168.04

Current Ratio (mrq) 1.10

Book Value Per Share (mrq) 39.83

Cash Flow Statement

Operating Cash Flow (ttm) 15.19B

Levered Free Cash Flow (ttm) -8.25B

Stock Price History

Beta (5Y Monthly) 1.20

52-Week Change -9.64%

S&P500 52-Week Change 10.87%

52 Week High 67.21

52 Week Low 43.91

50-Day Moving Average 55.13

200-Day Moving Average 56.12

Share Statistics

Avg Vol (3 month) 20.21M

Avg Vol (10 day) 17.15M

Shares Outstanding 1.45B

Implied Shares Outstanding N/A

Float 1.38B

% Held by Insiders 4.93%

% Held by Institutions 84.63%

Shares Short 22.61M

Short Ratio 0.99

Short % of Float 1.56%

Short % of Shares Outstanding 1.56%

Shares Short 26.72M

Dividends & Splits

Forward Annual Dividend Rate N/A

Forward Annual Dividend Yield N/A

Trailing Annual Dividend Rate 0.00

Trailing Annual Dividend Yield 0.00%

5 Year Average Dividend Yield N/A

Payout Ratio 0.00%

Dividend Date Mar 19, 2020

Ex-Dividend Date Mar 04, 2020

Last Split Factor N/A

Last Split Date N/A
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In the midst of the recent market correction, GM’s stock has shown resilience as 
value stock and as the company continues to expand aggressively in the electric 
vehicle space. 

GM reported record earnings for 2021, despite struggling with a shortage of 
computer chips and other parts that prevented the company from keeping up 
with demand.

2021 4Q earnings reached nearly $2 billion, topping the consensus forecast 
of $1.7 billion from analysts. Full-year earnings came in strong at $10.4 
billion, up from $7.1 billion a year earlier.

However, the number of vehicles it sold fell to 6.3 million worldwide, down 
8% from 2020 and a decline of 18% from the pre-pandemic sales of 2019.

GM currently has reservations from customers for 59,000 of the Hummer 
EVs and 110,000 of the Silverado EVs. The company expects similar levels 
of demand for the Cadillac Lyriq, which is due later this year.

The company is considering restoring the dividend that it suspended in the 
midst of the COVID-19 pandemic in April 2020.

The company expects full-year 2022 net income to be in a range of $9.4 billion 
- $10.8 billion and EBIT-adjusted to be in a range of $13.0 billion - $15.0 billion, 
assuming continued steady demand for new vehicles and no significant new 
economic or supply chain challenges.

In 2020, GM increased financial commitment to $27 billion through 2025 for 
EVs and AVs.

On November 5th, 2020, General Motors recalled its battery electric 
subcompact hatchback called 50,932 Chevrolet Bolt EV vehicles of model year 
2017 to 2019 has been recalled due to potential battery fire risk of the battery 
produced by LG Chem. On August 20, 2021, General Motors recalled 
additional Chevrolet Bolt EV vehicles of model year 2019 (remaining vehicles 
that were not recalled on November 5th, 2020) and 2020~2022 along with 
newly introduced Chevrolet Bolt EUV. In October 2021, LG Electronics agreed 
to pay up to $1.9 billion to recall and fix Chevrolet Bolt EV vehicles. Despite this 
setback, the agreement with LG Electronics is expected to have very little 
impact on GM’s bottom line. 

Although General Motors halted production of its recently recalled battery EV 
Bolt, the company has kept on its effort to produce electric vehicles. In 
November 2020, General Motors opened its electric vehicle-dedicated 
manufacturing factory “Factory ZERO” in Detroit that will produce the 
company's flagship electric vehicle GMC Hummer EV. 
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General Motors has also unveiled its next generation EV batteries, drive units 
and platform called Ultium. Specifically, according to the company, an electric 
vehicle with the Ultium battery cell is expected to have a GM estimated driving 
range of 450+ miles when the car is fully charged, which is the longest range 
yet in the industry. The battery costs nearly 40 percent less than the one 
installed in the Chevrolet Bolt EV. The company is also planning to offer a 
second generation Ultium battery cell, which is expected to cost 60% less than 
conventional batteries. Based on its Ultium platform, the company is planning 
to offer 30 new electric vehicles by 2025.

The company is currently suffering from a major shortage of semiconductors, 
along with all other automobile manufacturers around the world. In September 
2021, the company had to shut down several factories in America and four 
other factories in Mexico and Canada due to a chip shortage. The company 
experienced a stock fall as its 3rd quarter sales fell due to semiconductor 
shortage.

GM and Cruise entered long-term strategic relationship with Microsoft to 
accelerate the commercialization of self-driving vehicles.

Source   General Motors
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ESG Review
GM’s ESG strategy is to deliver safe and responsible transportation solutions for its 
customers. In doing so, the company has vowed to work toward realizing its vision 
of a world with zero crashes, zero emissions, and zero congestion while working to 
become the most inclusive company in the world.

Environmental
General Motors is planning to reduce its operational energy by 35% until 2035 
and is planning to become a carbon neutral company by 2040.

General Motors is also planning to use only renewable energy in U.S. sites by 
2030 and globally by 2035.

By 2035, GM is planning to remove tailpipe emissions from LDV (light-duty 
vehicles).

Since 2010, General Motors has been trying to achieve following goals:

22% reduction in absolute energy use, 

11% reduction in energy intensity, 

29% reduction in emissions intensity, 

95% increase in renewable energy use, 

31% reduction in waste intensity, 

13% reduction in water intensity, 

38% reduction in scope 1 (emission from facilities controlled or owned by 

the company) and 2 (emissions from purchased or acquired energy) 

absolute emissions, 

20.8M metric tons waste diverted from landfill, 

83% increase in wildlife habitat sites, 

87% increase in wildlife habitat acreage, 

45% reduction in VOC (Volatile Organic Compounds) Emissions.

GM plans to reduce scope 1 and 2 greenhouse gas emissions by 3035 
compared with the base year 2018. 

Between 2020 and 2025, GM plans to invest $27 billion in the capital and 
engineering sector that develops electric vehicles and autonomous vehicles.

In 2020, GM signed a partnership with Honda to develop two automobile 
platforms based on its new all electric vehicle architecture, Ultium.

In 2020, GM’s subsidiary Cruise has unveiled an electric autonomous shared 
vehicle called Origin.
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Source   General Motors

Governance
GM has a very inclusive and diverse Board comprised of 5 male and 7 female 
members. In terms of race, the Board has 9 white and 3 diverse members. In 
2020, the company also announced aspiration to become the most inclusive 
company in the world, appointed an inclusion Advisory Board, and committed 
$10 million to support organizations that promote inclusion and social justice.

30% of top managers at the company are women, and 20% of women are in 
leadership roles.

The company regularly holds a separate session to discuss the company’s 
ESG management strategy and implementation. 

GM has continued to support public policies which are responsible to the 
long-term and sustainable development of the company.

GM is a signatory of the United Nations Global Compact.
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Hybe Co., Ltd. (HYBE corporation) is a South Korean entertainment company 
established in 2005 by Bang Si-hyuk as Big Hit Entertainment Co., Ltd. The 
company operates as a record label, talent agency, music production company, 
event management, concert production company, and music publishing house. 

Hybe HQ is Hybe Corporation's wholly owned subsidiary, and Hybe Labels, Hybe 
Solutions, and Hybe Platforms make up the company's three divisions. Each 
division comprises totally or partially owned subsidiaries of the parent company.

Hybe Labels is the entertainment and music production division. It used to be 
known as Big Hit Labels before the renaming. Under Hybe Labels, the company 
operates multiple subsidiaries, including Big Hit Music, Source Music, Pledis 
Entertainment, Belift Lab, and KOZ Entertainment.

Hybe Solutions makes up the business units that specialize in video content, IP, 
learning, and games. Secondary and tertiary enterprises are born from each 
label's creative output. In response to the growing demand for Korean-language 
instruction in other countries, BTS IP will be used to generate various online and 
offline products and content.

Lastly, Hybe Platforms is the division within Hybe Corporation that oversees the 
technological aspects of the business. It is in charge of Weverse, social 
networking and entertainment platform that connects and expands Hybe's content 
and services. As part of its expansion strategy, Weverse invested in U.S. company 
Fave, an F2F platform for fandoms, in May 2021.

Hybe Co Ltd
KRX: 352820

Hyeogdu Choi
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Valuation Measures

Market Cap (intraday) 12.30T

Enterprise Value 11.88T

Trailing P/E 82.46

Forward P/E N/A

PEG Ratio (5 yr expected) N/A

Price/Sales (ttm) 8.98

Price/Book (mrq) 4.38

Enterprise Value/Revenue 9.46

Enterprise Value/EBITDA 38.70

Profitability

Profit Margin 10.89%

Operating Margin (ttm) 15.10%

Management Effectiveness

Return on Assets (ttm) 3.56%

Return on Equity (ttm) 6.89%

Income Statement

Revenue (ttm) 1.26T

Revenue Per Share (ttm) 33,280.62

Quarterly Revenue Growth (yoy) 47.40%

Gross Profit (ttm) 623B

EBITDA 272.94B

Net Income Avi to Common (ttm) 136.8B

Diluted EPS (ttm) N/A

Quarterly Earnings Growth (yoy) 83.20%

Balance Sheet

Total Cash (mrq) 1.65T

Total Cash Per Share (mrq) 39,853.39

Total Debt (mrq) 1.23T

Total Debt/Equity (mrq) 42.47

Current Ratio (mrq) 3.41

Book Value Per Share (mrq) N/A

Cash Flow Statement

Operating Cash Flow (ttm) 177.26B

Levered Free Cash Flow (ttm) 100.68B

Stock Price History

Beta (5Y Monthly) N/A

52-Week Change 28.79%

S&P500 52-Week Change 3 14.40%

52 Week High 421,500.00

52 Week Low 224,821.92

50-Day Moving Average 272,790.00

200-Day Moving Average 306,145.00

Share Statistics

Avg Vol (3 month) 222.64k

Avg Vol (10 day) 128.59k

Shares Outstanding 41.35M

Implied Shares Outstanding N/A

Float 14.98M

% Held by Insiders 59.97%

% Held by Institutions 15.38%

Shares Short N/A

Short Ratio N/A

Short % of Float N/A

Short % of Shares Outstanding N/A

Shares Short N/A

Dividends & Splits

Forward Annual Dividend Rate N/A

Forward Annual Dividend Yield N/A

Trailing Annual Dividend Rate N/A

Trailing Annual Dividend Yield N/A

5 Year Average Dividend Yield N/A

Payout Ratio N/A

Dividend Date N/A

Ex-Dividend Date N/A

Last Split Factor N/A

Last Split Date N/A
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Business Review
Recording record profits in 2021, Hybe has accelerated growth and expansion 
into new businesses by using its musicians as a source of promotion.

Revenue increased by 58 percent YoY to 1.257 trillion KRW (USD $1.098 
billion), marking the first time the company surpassed the billion mark in annual 
income.

The $1 billion acquisition of Scooter Braun's Ithaca Holdings by HYBE in 
April of last year was a key contributor in the company's 58 percent growth 
in 2021.

This partnership strengthened HYBE's position in the U.S. market and 
brought Scooter Braun Projects (Ariana Grande, Justin Bieber, Dan & Shay) 
under the HYBE umbrella.

The smallest of the 'Big Three' big music firms, Warner Music Group, 
recorded over USD $5.58 billion in revenue in FY2021. Hybe still has a long 
way to go before it catches up to the industry leaders, but the company is 
growing at a much faster pace.

However, Hybe is quickly catching up to the mini majors in terms of revenue. 
The company has closed the distance between itself and its competitors, 
such as Concord and BMG, to just a few hundreds of millions of dollars in 
annual revenue. 

In 2021, HYBE's album sales revenues increased 41% YoY to 524 billion 
KRW ($456 million), according to the company's financial data.

The release of HYBE's financial figures comes on the heels after BTS held 
their first in-person concert in the Olympic Stadium. The boy group will 
perform its BTS Permission to Dance on Stage event in front of a live 
audience at Allegiant Stadium in Las Vegas in April.

With the predicted reopening of the economy this year, HYBE artists with 
large global followings have a lot of offline concerts planned.

We anticipate inorganic growth, which will be fueled by the continuous 
expansion of core companies as well as new business endeavors (e.g., 
non-fungible tokens). Analysts expect consolidated revenue of KRW402.4 
billion (+28.9% YoY, +18.0 percent QoQ) and OP of KRW72.3 billion (+30.1 
percent YoY, +10.2 percent QoQ; 18.0 percent OPM) in 4Q21, which will be 
9.5 percent lower than the market consensus (KRW79.9 billion) but higher 
than the previous quarterly record high. Annual income is expected to be 
approximately KRW1 trillion.
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Weverse
Weverse is determined to stay true to its purpose of connecting fans with their 
stars, despite changing trends in the fast-paced industry. 

As part of its merger with prominent K-pop live streaming and fan community 
platform VLIVE, a new version of Weverse will be introduced in 2022 that 
includes a livestream capability. The app aspires to improve the fan 
experience and become the premier community platform due to this merger.

NFT
Hybe’s interest in NFTs (non-fungible tokens) is a more recent change and 
business aspiration growing within the company. Hybe will enter the 
blockchain market next year with a new crypto branch created in collaboration 
with Dunamu, one of South Korea's largest fintech companies. 

One of the many contents that Hybe intends to turn into NFTs is photo cards, 
which will be converted into exchangeable digital photo cards that fans may 
trade via Weverse.

Source   Reuters

Source   Koreaboo
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Hybe America

Bye America is searching for its new "unprecedented girl group." This comes 
as part of Hybe’s partnership with Universal Music Group (UMG), as part of 
which the two companies announced a grand plan to hold a global audition 
program. They are also implementing a new system to help artists develop 
their artistry using Hybe's "long-standing expertise."

Source   Quora

Source   Bandwagon Asia
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Formed in 2,000 as a result of a merger between Chase Manhattan Corporation 
and J.P. Morgan & Co., JPMorgan Chase is the largest bank in the United States, 
the world’s largest bank by market capitalization, and the world’s fifth-largest in 
terms of total assets. It is a financial holding company headquartered in New York 
City and incorporated in Delaware. Its total assets sum up to a total of $3.758 
trillion, making it the fifth-largest bank in the world regarding total assets.

JPMorgan Chase is the result of the combination of several large banking compa-
nies since 1996, including Chase Manhattan Bank, J.P. Morgan & Co., Bank One, 
Bear Stearns, and Washington Mutual. Even before, its predecessors were 
leading banks at the time, such as Chemical Bank. The company was initially 
known as Chemical Bank which acquired Chase Manhattan, then changed its 
name accordingly. In 1955, the Chase Manhattan Bank was formed after the 
purchase of the Chase National Bank by The Bank of the Manhattan Company, 
founded by Aaron Burr.

JPMorgan Chase operates in multiple divisions such as Consumer & Community 
Banking, Corporate & Investment Bank, Commercial Banking and Asset Manage-
ment. The Consumer & Community Banking provides services to consumers and 
businesses through bank branches, automatic teller machines, online, mobile, and 
telephone banking. The Corporate & Investment Bank segment, comprising 
Banking and Markets and Investor Services, offers investment banking, market- 
making, prime brokerage, and treasury and securities products and services to 
corporations, investors, financial institutions, and government and municipal 
entities. The Commercial Banking segment provides financial solutions, including 
lending, treasury services, investment banking and asset management. The Asset 
Management segment comprises investment and wealth management.

JPMorgan Chase & Co
NYSE: JPM

Junseo (Royce) Lee
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Valuation Measures

Market Cap (intraday) 447.92B

Enterprise Value N/A

Trailing P/E 9.90

Forward P/E 13.42

PEG Ratio (5 yr expected) 1.38

Price/Sales (ttm) 3.79

Price/Book (mrq) 1.73

Enterprise Value/Revenue N/A

Enterprise Value/EBITDA N/A

Profitability

Profit Margin 36.92%

Operating Margin (ttm) 45.83%

Management Effectiveness

Return on Assets (ttm) 1.36%

Return on Equity (ttm) 16.86%

Income Statement

Revenue (ttm) 130.9B

Revenue Per Share (ttm) 43.32

Quarterly Revenue Growth (yoy) -2.20%

Gross Profit (ttm) 130.9B

EBITDA N/A

Net Income Avi to Common (ttm) 46.5B

Diluted EPS (ttm) 15.36

Quarterly Earnings Growth (yoy) -14.30%

Balance Sheet

Total Cash (mrq) 1.42T

Total Cash Per Share (mrq) 479.68

Total Debt (mrq) 623.73B

Total Debt/Equity (mrq) N/A

Current Ratio (mrq) N/A

Book Value Per Share (mrq) 88.07

Cash Flow Statement

Operating Cash Flow (ttm) 78.08B

Levered Free Cash Flow (ttm) N/A

Stock Price History

Beta (5Y Monthly) 1.12

52-Week Change 1.03%

S&P500 52-Week Change 3 10.87%

52 Week High 172.96

52 Week Low 139.57

50-Day Moving Average 155.61

200-Day Moving Average 159.28

Share Statistics

Avg Vol (3 month) 14.49M

Avg Vol (10 day) 12.42M

Shares Outstanding 2.95B

Implied Shares Outstanding N/A

Float 2.92B

% Held by Insiders 0.91%

% Held by Institutions 71.87%

Shares Short 16.72M

Short Ratio 0.92

Short % of Float 0.57%

Short % of Shares Outstanding 0.57%

Shares Short 14.71M

Dividends & Splits

Forward Annual Dividend Rate 4

Forward Annual Dividend Yield 2.77%

Trailing Annual Dividend Rate 3.80

Trailing Annual Dividend Yield 2.56%

5 Year Average Dividend Yield 2.52

Payout Ratio 24.74%

Dividend Date Jan 30, 2022

Ex-Dividend Date Jan 04, 2022

Last Split Factor 3:2

Last Split Date Jun 11, 2000
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Business Review
JP Morgan Chase has a history of being a consistent and stable stock, even 
during the difficult times of a financial crisis. Even during the COVID-19 pandemic, 
the company reported solid results across its businesses benefiting from elevated 
capital markets activity and a pick up in lending activity as corporate loans were 
up.

Jamie Dimon, Chairman and CEO of JPMorgan Chase, announced that global 
IB fees were up 37%, driven by both the Corporate & Investment Bank and 
Commercial Banking, due to unprecedented M&A activity, an active acquisi-
tion financing market, and strong performance in IPOs. 

The company also announced in its 4Q 2021 report that the company would 
distribute common dividend of $3.0 billion, or $1.00 per share, and buy back 
$1.9 billion of its common stock.

JP Morgan has paid outstanding quarterly dividends with a consistent increase 
over the past 11 years, exceeding the expectations of analysts. It has gone 
from $0.25 each quarter to $1.00.

The Federal Reserve is expected to end its extraordinary bond purchases and 
start increasing interest rates in March, which will help financial stocks benefit 
from higher rates through increased profit margins and improved growth in net 
interest income. JPMorgan generates approximately 47% of its income from 
interest-bearing activities, which suggests that there may be a perfect tradeoff. 
Although the company’s costs may increase in the short-run with rate hikes, 
long-run spreads on loans that JPMorgan will invest in or will originate will 
increase, which could result in a higher bottom line for the company. Investors 
expect the Federal Reserve to increase short-term rates seven times this year.

Despite the economic downturns in the past decade, JPMorgan’s revenue has 
consistently increased and has consistently topped its competitors. In 4Q 
2021, the company reported:

Revenue of $29.3 billion

65.92% increase in net income YoY with a 64.25% increase in income from 
unusual items and a 20.64% increase in other non-interest income.

6% increase in average loans.

17% increase in average deposits.

22% increase in client investment assets.

26% increase in debit and credit card sales volume.

50% increase in gross Investment Banking revenue to $1.5 billion.

15% increase in assets under management (AUM) to $3.1 trillion.

8% increase in book value per share to $88.07.
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JPMorgan passed its previous stress test with no problem. Its stress test 
projection for2023 is intact, with its equity Tear 1 RWA projected at 11.2%, 
which is much higher than the required 4.5%. Its general Tier 1 equity ratio 
projection of 12.9% also exceeds the required benchmark of 6%.

JPMorgan Chase is reportedly in advance talks with Global Shares for a 
potential takeover. Global Shares is a fintech company that creates solutions 
for employee share ownership in public and private companies.

However, high rates of inflation have added significant upward pressure on 
already-rising input costs due to the short supply of goods and labor. The 
company’s wage expenses have grown by 21.35% during the past quarter. 
Wages as an input cost is almost always positively skewed because of the high 
supply of talent and the inability of highly-skilled workers to accept pay cuts, 
making it difficult for the company the trim down wages in the future.

JPMorgan Chase announced its intention to actively unwind its Russian 
business and stop pursuing any new business in the country. According to 
CNN, JPMorgan said its current activities in Russia are limited and include 
helping global clients address and close out pre-existing obligations, helping 
clients manage Russian-related risks, acting as a custodian to clients and 
taking care of employees.
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To reach these goals, JPMorgan Chase has developed Carbon Compass, a 
methodology used to integrate approaches to science-based metrics and 
targets.

In 2020, JPMorgan Chase had made goals to facilitate $200 billion for climate 
change and sustainability, but exceeded this goal, facilitating over $220 billion, 
with $55 billion for green initiatives.

JPMorgan Chase has made goals to facilitate over $2.5 trillion for climate 
change and sustainability over the next 10 years, with $1trillion aimed towards 
green initiatives.

Other than promoting sustainability and climate change, JPMorgan Chase has 
made initiatives to reduce the use of office paper and global 
water-consumption. They will also focus on renewable energy and the diverting 
of e-waste.

ESG Review
JPMorgan Chase has made commitments to develop and use sustainable 
solutions for its clients and business. The company utilizes its resources such as 
capital, data, expertise, and other resources to address climate change and 
promote a sustainable future.

Climate
In 2020, JPMorgan Chase announced the company’s commitment to align its 
financing portfolio with the goals of the Paris-Agreement.

The Paris-Aligned Financing Commitment has the overarching goal of 
accelerating low-carbon energy transition and achieving net-zero emissions by 
2050.

By working closely with its clients, JPMorgan will finance their transition 
strategies to help them face the challenges of decarbonization and energy 
transition, making opportunities for them as well.

JPMorgan Chase has made a list of goals to reduce carbon intensity in their Oil 
& Gas, Electric Power and Auto Manufacturing portfolios by 2030. The 
company plans to reduce 35% in the Oil & Gas sector, from the 2019 baseline 
by 2030. The company also plans to reduce its investments in the Electric 
Power sector and Auto Manufacturing sector by 69% and 41% respectively by 
2030 based on their 2019 baseline.
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At JP Morgan Chase, human capital is held with high regard, creating a 
high-performing, diverse and global workforce, providing its clients with a positive 
environment.

Social

As of 2020, the overall global and U.S. overview of JP Morgan’s workforce was 
almost evenly distributed in gender and ethnicity.

43% of the company’s employees participate in the Business Resource 
Groups (BRG, which provides support to many social issues such as employ-
ees with disabilities, LGBT+, VETS, and ethnicity.

The company invests $200 million each year into employee training and 
development.

JPMorgan Chase is committed to providing compensation and rewards to its 
employees through various methods. In January 2021, the company raised the 
minimum wage from $16 to $20, in addition to the benefits package, which 
costs around $13,700 per employee.

The company also provides wellness packages to the employees and their 
families, which include healthcare coverage, retirement benefits, insurance, 
assistance programs, etc.

JPMorgan Chase considers its clients a priority, building relationships with its 
clients and creating internal policies for the wellbeing of its clients.

In order to promote an environment with inclusion and transparency, the 
company focuses greatly on the education of its employees towards custom-
ers.
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Aiming to promote transparency, accountability, and ethical behavior, JPMorgan 
Chase continuously strives to create structures to help operate business at 
exceptional levels.

Governance

Following the standards of the New York Stock Exchange and the company’s 
governance principles, all board members other than the CEO are 
independent.

The five main committees that supervise the firm consist of the Compensation 
& Management Development Committee, Corporate Governance & 
Nominating Committee, Risk Committee, Audit Committee, and Public 
Responsibility Committee. Each of these committees play an essential role in 
the company regarding the ESG goals of the company.

The corporate and operational sustainability teams and the Risk Management 
organization handle climate-related issues for the company.

JPMorgan Chase strongly promotes an ethical culture within the company 
through various methods such as the establishment of business principles, 
codes of conduct, and training.

To develop inclusive economic growth, the company has established the 
JPMorgan Policy Center in 2019. Since then, the company has provided 
economic relief to those affected by the COVID-19 pandemic.

Source   ESG Today
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On April 4, 1975, two childhood friends Bill Gates and Paul Allen founded Microsoft, a 
company that specializes in computer software. They ventured into converting BASIC, a 
mainframe computer programming language, for use on the personal computer or PC, 
the Altair 8800. They grew their business by refining BASIC and developing other 
programming languages and by the end of 1978, their sales topped more than $1 million. 

In 1980, IBM requested that Microsoft produce the operating system for its personal 
computer and Microsoft came up with the MS-DOS, licensing it to IBM’s first personal 
computer that debuted in 1981. In 1985, Microsoft released its most famous operating 
system, Windows, with a graphical user interface like the scroll bar, drop-down menus 
and other features that are still widely used today. And the following year, the company 
moved its headquarters to Redmond, Washington and went public at $21 a share. 

By the late 1980s, Microsoft had become the biggest personal-computer software 
company based on its sales. In 1995, Windows 95 made its debut including innovations 
such as the start menu, and its purchases skyrocketed and sold a total of 7 million copies 
in the first five weeks. Amidst the exponential growth in sales, Microsoft introduced its first 
web browser, Internet Explorer, in 1995 and soon came to dominate the browser market 
in the late 1990s.ent.

In 2001, Microsoft released the Xbox and jumped in the video gaming market. By 2006, it 
sold a total of 24 million units, solidifying its dominance in the video game market. In 2000, 
Bill Gates relinquished his role as CEO of Microsoft to Steve Ballmer, and in 2008, he left 
the day-to-day running of the company, though he remained as chairman of the board. 
And in 2014, Microsoft executive Satya Nadella succeeded Steve Ballmer as CEO. 

Even with the constant change in leadership, Microsoft showed a constant increase in its 
annual gross profit expanding and improving as a corporation. And by introducing 
Surface, the line of hybrid tablet computers in 2012, and acquiring Activision Blizzard, an 
American video game holding company, in 2022, Microsoft truly established itself as a 
leader in the market of information technology, applications and online gaming services. 

Microsoft Corporation
NASDAQ: MSFT

Yoonseo Kim



Business Review

Microsoft's core software business remains as the largest source of income 
investors have relied on from the beginning of the company. Its core software 
business has been and is likely to continue to be successful in the future. This 
success in their prospective markets have allowed them to expand in other key 
businesses and expand their market. Microsoft also significantly expanded 
towards the gaming industry by acquiring video game company Blizzard with 
$68.7 billion, becoming the third largest gaming company by revenue. Also, with 
the development of online office platforms like Microsoft Teams, Microsoft dived 
into the online communication platform that will allow staff to share files, organize 
meetings from their calendar, and sync with other Office apps like OneNote, 
OneDrive, and Skype for Business. With the presence of the metaverse rising, 
Microsoft, too, has developed and produced a product called the HoloLens, a 
$3,500 headset that shows digital holograms, with a focus on augmented reality 
and applications for government agencies and businesses. 

The windows software has more than 1.3 billion users worldwide, but recent 
attention within the company’s management and Wall Street has shifted to the 
gaming and computing segments. These two segments are the two fastest 
growing among the company’s core businesses and have been successful 
due to Microsoft’s resilience, and ability to respond to market demands, 
changing technologies and business opportunities. 

After being launched in 2017, Microsoft’s communication platform “Microsoft 
Teams” had reported a revenue of a mere $0.01 billion in 2017. However, the 
platform’s revenue jumped to $6.8 billion in 2020 with more 115 million users as 
a result of COVID-19 spreading, which then led business meetings and 
interactions to occur through online platforms. 

Microsoft has 16.9% market share in the IAAS (infrastructure as a service) 
cloud service. Through the early 2000s, Microsoft suffered through a decade of 
product delays and lacking stock performance, but with the development of 
cloud computing it found a source of rebound. With the invention of Microsoft 
Azure in 2008, cloud computing became one of Microsoft’s main sources of 
income through the operating system of Linux, Windows, IOS and Android. 
Now, in the recently announced Q1 FY 2022 (ended Sep 2021) the company 
beat consensus estimates for revenue and earnings. Revenue was $45.3 
billion, up 22% year over year with the Intelligent Cloud segment leading the 
growth. Intelligent Cloud segment revenue was $17 billion, up 31% YoY. 

56
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Microsoft released Windows 11 in 2021 with a free upgrade from Windows 10. 
The Windows 11 includes numerous upgrades from the Windows 10 like the 
lovely new rounded window corners and Fluent translucent design touches, 
Snap Layouts, Widgets, Android App capability, Focus Sessions in the Clock 
app, and PC gaming improvements.

Microsoft announced a deal to acquire Activision Blizzard for $68.7 billion 
dollars in January this year, increasing the availability of Activision Blizzard 
content across more platforms including mobile. This acquisition seems to 
implant the control that Microsoft has of the gaming industry and to allow more 
users that use the Microsoft gaming system to experience high quality games 
exclusively. This alerts PlayStation and its users as the games previously 
owned by Blizzard may only be available to Microsoft users in the future. 
Moreover, the recent popularity of the metaverse and movement to shift the 
gaming industry into the virtual world seem to have motivated Microsoft to 
acquire Blizzard, which was plagued by its own troubles in the recent months.

Microsoft has a monopoly in the Personal Computer and Operating System 
industry taking up 87.56% of the market share. The company owns the 
operating system for mobile phones, gaming consoles (Xbox), and software 
development tools and constantly strive to better their products, which makes it 
difficult for other competitors to enter the market. 

Microsoft’s annual gross profit for 2020 was $96.937B, a 16.89% increase from 
2019, while its annual gross profit for 2021 was $115.856B, a 19.52% increase 
from 2020. This shows a constant growth in the company’s profits. This is due 
to the digitalization of games in XBox, increasing use of online work platforms 
due to COVID-19, among the many reasons that attract new and more users to 
its products and services.



ESG Review

Microsoft is famous not only for its profitable numbers, but also for its commitment 
to become a global leader and a moral corporate citizen with efforts to address its 
ESG risks. The company is adding 3 million square feet of offices and facilities, 
and the entire project is being designed to be powered by a vast geothermal 
system and produce zero carbon emissions. A big part of getting there was 
eliminating fossil fuels from its energy portfolio. During Microsoft’s most recent 
fiscal year, it grew business revenue by 20 percent while continuing to reduce its 
operational emissions with a decrease of approximately 17 percent through 
purchasing renewable energy. Through its first annual sustainability report, 
released in January 2021, Microsoft showed early progress on its commitments in 
becoming a carbon negative, water positive, zero waste company by 2030 and to 
protect ecosystems by building a Planetary Computer.

In FY21 and FY22, Microsoft successfully contracted to remove 2.5 million 
mtCO2, meeting the company’s cumulative two-year goal. 

Microsoft has made available 24 petabytes of data with more than 30 key 
environmental and Earth observation datasets to Azure in consistent, analy-
sis-ready format that is freely available for use by anyone.

Since its inception in 2017, Microsoft’s AI for Earth program has provided more 
than 850 grants to organizations working in 110 countries around the world, 
granting more than $20 million in Azure credits. 

In 2021, Microsoft was awarded the U.S. Water Prize for Outstanding Private 
Sector Organization for adopting its water positive program and committing to 
being water positive by 2030.

Through Microsoft’s partnership with Water.org, it provided more than 

95,00010 people with access to safe water or sanitation.

In FY21, Microsoft signed new power purchase agreements (PPAs) for approx-

imately 5.8 gigawatts (GW) of renewable energy across 10 countries around 
the globe. 

In April 2021, to celebrate the 51st anniversary of Earth Day, the Microsoft 
Sustainability Community organized three days of learning sessions to 
educate, inspire, and activate employees on the importance of sustainability. 
Volunteers coordinated more than 40 sessions and generated 30 hours of 
evergreen learning content covering topics from green software engineering to 
how to live a zero-waste lifestyle at home.
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Microsoft announced its $1 billion investment for the Climate Innovation Fund, 
as an initiative to accelerate technology development and deployment of new 
climate innovations through equity and debt capital. 

Within the company, one of the biggest users of fossil fuels were the 

company’s kitchens, so Microsoft developed brand new all-electric kitchens in 
its headquarters outside Seattle where nearly 50,000 employees are based in 
order to reduce the amount of waste produced.

Source   Microsoft
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Founded on January 13, 1969, by Lee Byung Cheol, Samsung Electronics is the 
principal company among the Samsung group, accounting for 70% of the 
conglomerate’s sales. The company employs more than 287,000 employees in 74 
countries. With a market capitalization of $437.44B, Samsung Electronics is 
ranked the 15th most valuable company in the world. 

Samsung is a leading supplier of electronic components such as lithium-ion 
batteries, semiconductors, and camera modules. Moreover, it provides displays to 
companies like Apple, Sony, HTC, and Nokia. It is the world's largest maker of 
mobile phones and smartphones, owing to the success of the original Samsung 
Solstice and, later, the Samsung Galaxy line of devices. Additionally, the company 
is one of the leading manufacturers of tablet computers, most notably its 
Android-powered Samsung Galaxy Tab line, and is widely credited with 
pioneering the phablet (phone-tablet) market with the Samsung Galaxy Note 
series of devices. Additionally, it has created 5G-capable smartphones, like the 
Galaxy S21, as well as foldable phones, such as the Galaxy Z Fold 3. Samsung 
has been the world's largest television maker since 2006, and the world's top 
mobile phone manufacturer since 2011, when it surpassed Apple. It is also the 
leading semiconductor manufacturer, notably defeating Intel in 2017.
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Samsung Electronics Co Ltd
KRX: 005930

David Koo
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Valuation Measures

Market Cap (intraday) 499.02T

Enterprise Value 393.38T

Trailing P/E 12.86

Forward P/E 10.75

PEG Ratio (5 yr expected) 1.44

Price/Sales (ttm) 1.81

Price/Book (mrq) 1.70

Enterprise Value/Revenue 1.42

Enterprise Value/EBITDA 4.47

Profitability

Profit Margin 14.03%

Operating Margin (ttm) 18.47%

Management Effectiveness

Return on Assets (ttm) 8.02%

Return on Equity (ttm) 13.74%

Income Statement

Revenue (ttm) 279.6T

Revenue Per Share (ttm) 41,162.72

Quarterly Revenue Growth (yoy) 24.40%

Gross Profit (ttm) 113.19T

EBITDA 84.83T

Net Income Avi to Common (ttm) 39.24T

Diluted EPS (ttm) N/A

Quarterly Earnings Growth (yoy) 65.30%

Balance Sheet

Total Cash (mrq) 124.15T

Total Cash Per Share (mrq) 18,277.09

Total Debt (mrq) 18.39T

Total Debt/Equity (mrq) 6.03

Current Ratio (mrq) 2.48

Book Value Per Share (mrq) N/A

Cash Flow Statement

Operating Cash Flow (ttm) 65.11T

Levered Free Cash Flow (ttm) 10.74T

Stock Price History

Beta (5Y Monthly) 0.92

-13.33%52-Week Change 3

S&P500 52-Week Change 3 10.87%

52 Week High 89,200.00

52 Week Low 68,300.00

50-Day Moving Average 76,232.00

200-Day Moving Average 76,419.50

Share Statistics

Avg Vol (3 month) 13.43M

Avg Vol (10 day) 8.58M

Shares Outstanding 5.97B

Implied Shares Outstanding N/A

Float 5.29B

% Held by Insiders 19.65%

% Held by Institutions 40.62%

Shares Short (Jun 14, 2021) N/A

Short Ratio (Jun 14, 2021) N/A

Short % of Float N/A

Short % of Shares Outstanding N/A

Shares Short N/A

Dividends & Splits

Forward Annual Dividend Rate 1444

Forward Annual Dividend Yield 2.02%

Trailing Annual Dividend Rate N/A

Trailing Annual Dividend Yield N/A

5 Year Average Dividend Yield 2.76

Payout Ratio 25.00%

Dividend Date N/A

Ex-Dividend Date Dec 29, 2021

Last Split Factor 50:1

Last Split Date May 16, 2018
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Samsung Electronics, with a relatively low PE ratio of 12.20 (Mar 26, 2022), notable 
continuous development, and reliable dividend of 2.07%, continues to be an 
attractive and safe investment for investors. 

The company has recorded quarterly revenue of KRW 76.57 trillion, operating 
profit at KRW 13.87 trillion in Q4 FY2021. For the full year, it reported KRW 279.6 
trillion in revenue, a new historic high and KRW 51.63 trillion in operating profit.

Business Review

In 2020, Samsung Electronics ranked first in five items: smartphones, DRAMs, 
OLED panels, NAND flash semiconductors, and ultra-thin TVs.

A large portion of the revenue is generated mainly from the finished product 
businesses, with expanded sales of premium smartphones, TVs, and home 
appliances. 

Operating profit rose from a year earlier, driven by the semiconductor 
businesses.

In 2021, the Company's capital expenditures totaled KRW 48.2 trillion, which 
included KRW 43.6 trillion for semiconductors and KRW 2.6 trillion for screens. 
Memory spending has been focused on capacity expansions and process 
migrations at fabs in Pyeongtaek and Xi'an to meet demand for advanced 
nodes such as EUV-based 15-nanometer DRAM and 6th generation V-NAND. 
Foundry spending was concentrated on capacity expansions for 5-nanometer 
EUV nodes. Investments in displays were focused on mobile modules and QD 
displays.

Moreover, earnings for mobile panels continued to rise in the Display Panel 
Business. So did the Mobile eXperience (MX) Business, slightly increasing its 
revenue by sales of premium items including foldable phones and Device 
Ecosystem products.

As of the end of 2020, Samsung Electronics had 267,937 global executives 
and employees, 2,122 partner companies, 74 countries entering the market, 
and 21.2 trillion won in research and development costs.

Since the late 2000s, Samsung Electronics has been focusing on future 
businesses such as artificial intelligence (AI) platforms and the Internet of 
Things (IoT), 5G, bio, autonomous driving and connected car industries.

TV, the key product in the CE business field, has maintained its No. 1 market 
share in the world for 15 consecutive years until 2020.

Acquiring 100% stake in “Zhilabs”, for the purpose of expanding 
infrastructure through 5G network technology, Samsung Electronics 
continues to make smart investments for future growth and business.
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Samsung electronics also has ambitious plans for 2022 to attract investors:
In the first quarter, although lingering concerns are anticipated to persist, the 
Memory Business will focus on enhancing the quality of the business portfolio 
through increased sales of advanced node products to support the server and 
PC demand recovery. The System LSI Business will attempt to offer critical 
SoCs and CISs for major clients' flagship products, whilst the Foundry 
Business will seek to increase supply by boosting production and yield at 
advanced processes.

In 2022, as global IT demand is expected to recover, the Company's 
component companies will boost production of innovative processes and 
strengthen their leadership in next-generation products and technology. In the 
completed product industries, the Company will enhance connection and 
synergy amongst devices to improve the premium segment range and offer 
new user experiences.

The strength of the US dollar versus the Korean won countered the 
depreciation of major developing currencies, resulting in an approximately 
KRW 300 billion increase in operating profit over the previous quarter.

Samsung Eco-Package: An upcycling initiative that allows consumers to use 
the TV and home appliance packaging to create small, multipurpose house-
hold objects.

Renewable · Recycled Materials

ESG Review
Samsung Electronics operates its ESG and sustainability strategies through the 
company’s three divisions: Consumer Electronics (CE) Division, IT & Mobile 
Communication (IM) Division, and Device Solutions (DS) Division.

Guided by their vision "Screens Everywhere, Screens for All", Samsung Electronics 
Consumer Electronics (CE) division developed solutions for a sustainable future 
via visual display business. Products that are durable, eco-conscious, and 
accessible have been proposed as following:

Piloted on Lifestyle TV product packing in 2020 

Planned for application on all TV and soundbars products in 2021 

Planned for application on small home appliances including vacuum 
cleaners and air purifiers, etc. in 2021

In 2020, the CE division used a total of 25,000 tonnes of recycled plastic, 
and will continue to expand usage. 

100% of the paper used for product packaging are made from either 
recycled papers or papers certified by the Forest Stewardship Council for 
sustainable sourcing.
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With the Galaxy products and services, Samsung Electronics IT & Mobile 
Communication (IM) division has offered unrivaled innovation in mobile technology 
over the last three decades. As a major worldwide corporation, IM division is 
dedicated to tackling difficult global issues and contributing to a more sustainable 
world through the following methods:

Solar Cell Remote Control: a solar cell-powered remote control that charges 
itself through sunlight or indoor lighting using the embedded solar cell panels, 
rather than requiring single-use batteries

The program takes used Galaxy phones and creates new value by allowing 
transformative uses for the device.

Digital Fundus Camera (EYELIKE™): Galaxy smartphones that are no longer 
of use are transformed into a specialized medical device used for screening 
eye diseases through upcycling (provided 90 devices to Vietnam, 200 
devices to India, 60 devices to Morocco, and 40 devices to Papua New 
Guinea).

Galaxy Upcycling at Home: a smart home solution can be created using an 
old smartphone. Using the “SmartThings” app on the current device, the 
user can control sound detection and alerting, light level measurement, and 
light control by connecting to the old, used smartphone. 

More than 1,500 used Galaxy smartphones are used at manufacturing sites 
in both Korea and Vietnam for monitoring the production status, barcode 
scanning for inventory management, on-site training, and as hand-held CB 
radios.

Galaxy Upcycling

Designed to use minimal energy – at 86% reduction compared to other 
remote controls, while receiving additionally needed power from solar cells. 

Power consumption reduction is equivalent to the effect of reducing 6,000 
tonnes of greenhouse gas emissions (based on seven years, an average life 
cycle of TV products)  

Solar Cell Remote Control will be expanded to home appliance products, 
including air conditioners.

Samsung Global Goals

The “Samsung Global Goals” app: a mobile application that introduces the 
17 UN “Sustainable Development Goals” and allows users to give a 
donation for a goal of their interest.

Generated $1.5 million in donations (as of December 2020)
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Source   Samsung Electronics

With its cutting-edge technology, Device Solutions (DS) division seeks to enhance 
technological competitiveness and expand its presence in the global market by 
focusing on developing next-generation products in the fabless (a firm that 
specializes in semiconductor design) industry. The following are approaches it 
has made to achieve such a goal:

Product Energy Consumption Reduction

Improved the products’ energy efficiency by applying EUV lithography, 
which was the first for the DRAM industry. 

Have developed low-power processing and low-power circuits for the 
System LSI Business's flagship products, including the mobile AP, 5G SoC 
(System on Chip), CIS (CMOS Image Sensor), and DDI (Display Driver IC) 
products.

Carbon Reduction in the Manufacturing Process

Reduction of carbon emissions from the memory manufacturing process.

Improving processing technologies: process gasses that generate carbon 
emissions during the memory manufacturing process have been reduced.

Reducing the power consumption: the amount of power consumption has 
been reduced by adopting high-efficiency and low-power equipment and 
parts and by strengthening the power control of equipment and facilities.

Eco-conscious Products

Nine products in the memory product lineup acquired the certification for 
reduction of CO2 from Carbon Trust.

The LED Business has developed smart lighting products fit for growing 
plants and maximizing the convenience of human users.
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Valuation Measures

Market Cap (intraday) 499.02T

Enterprise Value 393.38T

Trailing P/E 12.86

Forward P/E 10.75

PEG Ratio (5 yr expected) 1.44

Price/Sales (ttm) 1.81

Price/Book (mrq) 1.70

Enterprise Value/Revenue 1.41

Enterprise Value/EBITDA 4.47

Profitability

Profit Margin 14.03%

Operating Margin (ttm) 18.47%

Management Effectiveness

Return on Assets (ttm) 8.02%

Return on Equity (ttm) 13.74%

Income Statement

Revenue (ttm) 279.6T

Revenue Per Share (ttm) 41,162.72

Quarterly Revenue Growth (yoy) 24.40%

Gross Profit (ttm) 113.19T

EBITDA 84.83T

Net Income Avi to Common (ttm) 39.24T

Diluted EPS (ttm) N/A

Quarterly Earnings Growth (yoy) 65.30%

Balance Sheet

Total Cash (mrq) 124.15T

Total Cash Per Share (mrq) 18,277.09

Total Debt (mrq) 18.39T

Total Debt/Equity (mrq) 6.03

Current Ratio (mrq) 2.48

Book Value Per Share (mrq) N/A

Cash Flow Statement

Operating Cash Flow (ttm) 65.11T

Levered Free Cash Flow (ttm) 10.74T

Stock Price History

Beta (5Y Monthly) 0.92

52-Week Change -13.33%

S&P500 52-Week Change 10.87%

52 Week High 86,200.00

52 Week Low 68,300.00

50-Day Moving Average 76,232.00

200-Day Moving Average 76,419.50

Share Statistics

Avg Vol (3 month) 13.43M

Avg Vol (10 day) 8.58M

Shares Outstanding 5.97B

Implied Shares Outstanding N/A

Float 5.29B

% Held by Insiders 19.65%

% Held by Institutions 40.62%

Shares Short N/A

Short Ratio N/A

Short % of Float N/A

Short % of Shares Outstanding N/A

Shares Short N/A

Dividends & Splits

Forward Annual Dividend Rate 1444

Forward Annual Dividend Yield 2.02%

Trailing Annual Dividend Rate N/A

Trailing Annual Dividend Yield N/A

5 Year Average Dividend Yield 2.76

Payout Ratio 25.00%

Dividend Date N/A

Ex-Dividend Date Dec 29, 2021

Last Split Factor 50:1

Last Split Date May 16, 2018
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SM Entertainment Co. Ltd
KOSDAQ: 041510

Donghwan (Ryan) Kim

SM Entertainment, also known as Sooman Entertainment, was founded in 1995 by 
Lee Sooman. It is located in Seoul Seongdong-gu. SM entertainment has created 
some of the most famous K-pop idol groups we know today, including EXO, Red 
Velvet, Super Junior, and BOA. As a result of the company’s success in producing 
the most successful artists and stars, SM is considered one of the three highest 
rated entertainment companies in Korea, along with JYP and YG Entertainment. 

In 2005, Kim Young Min was appointed CEO of the company. Under Kim, SM’s 
focus shifted from the domestic market to international markets. As a result, many 
SM artists, including Shinee, f(x), Girl’s generation, Super Junior, were targeted at 
the Chinese and Japanese markets; legendary idol BOA debuted in the United 
States. Soon after, Lee SooMan resigned from the Board of Directors to focus on 
building new initiatives and ventures abroad. 

Domestically, KMP Holdings was established as a joint venture among SM 
Entertainment, JYP, YG Entertainment, and other major players in the industry. 
They jointly released Super Junior’s fifth album Mr. Simple, which contributed to a 
471% increase in earnings from the previous year and a 58% increase in revenue. 
JYP, YG, SM, AMENT, KeyEast, Star J entertainment joined hands to form United 
Asia Entertainment, whose goal was to advance Asian music worldwide. In 2012, 
SM debuted EXO, a large-scale boy group, which was subsequently split into two 
groups to promote in Korea and China at the same time. 

In 2013, SM C&C acquired Hoom Media and Woolim Entertainment. In January 
2014, SM and the other 6 agencies in KMP Holdings made a partnership and 
together bought a 13.48% stake in KT Music. In 2015, SM aggressively formed 
deals with sports athletes and continued to expand its influence in the Korean 
entertainment market, while investing heavily in creating a global presence.
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Business Review
Covid 19 has impacted the K-pop industry in numerous ways. It not only affected 
SM Entertainment, but the entertainment industry as a whole. Despite having to 
postpone all face-to-face offline concerts and shows, the company’s earnings 
showed strong resilience as a result of the online shows and concerts held by its 
world star K-pop idols. 

The company debuted a new girl group, Aespa, during the pandemic. Aespa 
proved to be a huge success, quickly climbing to the top of Korean music 
charts.

Many SM artists, including members of EXO and Red Velvet, tested positive for 
COVID-19. SM’s stocks felt the brunt of the COVID impact, when all the 
members of the girl group Red Velvet tested positive and had to cancel their 
schedules. Despite this, the company’s virtual concerts with Naver, Beyond 
Live, have reaped so far around 13.2 billion won in ticket sales and over 
400,000 viewers.

Kakao Corporation is said to be close to being the largest shareholder of SM 
entertainment through the purchase of shares from the founder, Lee SooMan. 
Kakao was able to reach an agreement with Lee SooMan to buy his entire 
stake in SM entertainment, which makes up 18.72% of the company’s 
outstanding shares. Kakao has agreed to pay two or three times the current 
value of holdings, which is about 1 trillion won. If Kakao succeeds in acquiring 
SM, it is projected to become the second largest player in the industry, after 
HYBE

The Chinese government trying to regulate its entertainment sector has 
affected Korean entertainment agencies including YG, SM, and JYP. China is 
considered the top source of revenue for Korea’s leading entertainment 
agencies. Therefore, China imposing restrictions to music streaming services, 
such as allowing each customer to purchase only one album, has had a 
negative impact on the company’s stocks.

In November last year, Lee Soo Man joined the blockchain conference 
Breakpoint 2021, which was held by the blockchain platform Solana. There, 
Lee made announced SM’s ambition to take advantage of metaverse and NFT 
technologies to expand the breadth and scope of its artist storylines and core 
business.

As K-pop’s global popularity continues to rise, South Korean entertainment 
contents producers have become bolder in global foray as they find 
themselves on equal footing as some of the major Western artists on the 
international stage. Prime examples of the K-pop industry expanding its scope 
and reach are CJ E&M’s acquisition of Bon Factory, Endeavor Content, and 
Skydance as well as HYBE’s purchase of Ithaca Holdings.
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Naver has invested 100 billion won into SM entertainment. This money will go 
into SMEJ Plus, Mystic Story, and fund jointly created between the two 
companies. This investment between Naver and SM is aimed at expanding 
cooperation between the two major players in the K-pop video contents space. 

SM Entertainment announced that it will be paying out dividends starting from 
this quarter.

In February, SM Entertainment announced a partnership with Sandbox to build 
the first metaverse platform using Play2Create ecosystem. The company 
announced that SMTOWN LAND, a theme space dedicated to SM 
Entertainment Group, will be created in K-Verse, a specialized space for 
K-content in The Sandbox, to hold events such as concerts and fan meetings. 
In SMTOWN LAND users will be able to trade SM Entertainment Group's IP 
contents and NFT items.

Source   SM Entertainment
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The Walt Disney Company, or simply Disney, is an American multinational 
entertainment and media company based in Burbank, California at the Walt Disney 
Studios complex.
 
The Walt Disney Company was started on October 16, 1923, by brothers Walt and 
Roy O. Disney as the "Disney Brothers Cartoon Studio." It then went by the titles 
"The Walt Disney Studio" and "Walt Disney Productions" until becoming The Walt 
Disney Company in 1986. Before extending into live-action film production, 
television, and theme parks, the firm established itself as a pioneer in the American 
animation sector.
 
Disney has been forming and acquiring business divisions since the 1980s in 
order to offer more mature material than is generally associated with its iconic 
family-oriented brands. The Walt Disney Studios, which encompasses Walt Disney 
Pictures, Walt Disney Animation Studios, Pixar, Marvel Studios, Lucasfilm, 20th 
Century Studios, 20th Century Animation, and Searchlight Pictures, is the 
company's film studio sector. Television, broadcasting, streaming media, theme 
park resorts, consumer items, publishing, and overseas operations are among 
Disney's other major business segments. Disney owns and operates the ABC 
broadcast network, as well as cable television networks like Disney Channel, 
ESPN, Freeform, FX, and National Geographic; publishing, merchandising, music, 
and theater divisions; direct-to-consumer streaming services like Disney+, Star+, 
ESPN+, Hulu, and Hotstar; and Disney Parks, Experiences, and Products, which 
includes 14 theme parks, resort hotels, and cruise lines around the world. The 
company's mascot is Mickey Mouse, a cartoon character developed by Walt 
Disney and Ub Iwerks in 1928.
 
Since 1991, the firm has been a component of the Dow Jones Industrial Average, 
trading on the New York Stock Exchange (NYSE) under the ticker code DIS. Large 
financial institutions held little under two-thirds of the shares in August 2020.

Walt Disney Co
NYSE: DIS

Jihu Park
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Valuation Measures

Market Cap (intraday) 259.22B

Enterprise Value 298.91B

Trailing P/E 82.78

Forward P/E 33.33

PEG Ratio (5 yr expected) 1.12

Price/Sales (ttm) 3.57

Price/Book (mrq) 2.88

Enterprise Value/Revenue 4.10

Enterprise Value/EBITDA 27.71

Profitability

Profit Margin 4.22%

Operating Margin (ttm) 7.51%

Management Effectiveness

Return on Assets (ttm) 1.69%

Return on Equity (ttm) 3.68%

Income Statement

Revenue (ttm) 72.99B

Revenue Per Share (ttm) 40.15

Quarterly Revenue Growth (yoy) 34.30%

Gross Profit (ttm) 22.29B

EBITDA 10.56B

Net Income Avi to Common (ttm) 3.15B

Diluted EPS (ttm) 1.68

Quarterly Earnings Growth (yoy) 6,394.10%

Balance Sheet

Total Cash (mrq) 14.44B

Total Cash Per Share (mrq) 7.93

Total Debt (mrq) 54.13B

Total Debt/Equity (mrq) 52.25

Current Ratio (mrq) 1.10

Book Value Per Share (mrq) 49.87

Cash Flow Statement

Operating Cash Flow (ttm) 5.28B

Levered Free Cash Flow (ttm) 5.87B

Stock Price History

Beta (5Y Monthly)

52-Week Change 

S&P500 52-Week Change 

52 Week High 

52 Week Low 

50-Day Moving Average 

200-Day Moving Average 

Share Statistics

Avg Vol (3 month) 

Avg Vol (10 day) 

Shares Outstanding 

Implied Shares Outstanding 

Float

% Held by Insiders 

% Held by Institutions 

Shares Short 

Short Ratio 

Short % of Float 

Short % of Shares Outstanding 

Shares Short

Dividends & Splits

Forward Annual Dividend Rate 

Forward Annual Dividend Yield 

Trailing Annual Dividend Rate 

Trailing Annual Dividend Yield 

5 Year Average Dividend Yield 

Payout Ratio 

Dividend Date Jan 15, 2020

Ex-Dividend Date Dec 12, 2019

Last Split Factor 10000:9865

Last Split Date Jun 12, 2007
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Business Review
The Walt Disney Corporation's objective is to amuse, inform, and inspire people all 
over the world through the power of incomparable storytelling, which reflects the 
iconic brands, creative minds, and cutting-edge technology that have made them 
the world's leading entertainment company. Disney Parks, Experiences, and 
Products; Disney Media & Entertainment Distribution; and three content 
groups—Studios, General Entertainment, and Sports—comprise the company's 
diverse worldwide family entertainment and media organization in FY21. The 
worldwide center that brings Disney's tales and characters to life through theme 
parks and resorts, cruise and holiday experiences, and consumer items is Disney 
Parks, Experiences, and Products. Disney Media & Entertainment Distribution is in 
charge of providing The Walt Disney Company's unrivaled storytelling to fans and 
families all around the world in the formats they choose. Disney's Studios, General 
Entertainment, and Sports Content Groups also create world-class entertainment, 
news, and sports content throughout the world. 

The company is in a position to benefit from both the remote work and play trends 
of COVID-19 and the reopening of the economy post-Covid.

Disney has started to strategically reorganize its media and entertainment 
businesses, making it a more efficient and lasting business model. 

The company’s Creative Engines Will Focus on Producing Content for DTC as 
well as Legacy Platforms, while Newly Centralized Distribution Group Will 
Oversee Commercialization and Distribution of All Content Globally.

Considered as a business that is developing characters, making memories, 
and providing so many different entertainment outlets on and off-screen, new 
structure is designed to further accelerate the company’s direct-to-consumer 
strategy, in light of the rapid success of Disney+.

Disney+ has a far richer legacy content portfolio than newer pure-play 
streaming services, and it could provide the first touchpoints for lifelong Disney 
customers. Disney+ boasts 129.8 million subscribers as of the company’s most 
recent quarterly update.

Disney+ is worth investing in because it could provide the first touchpoints 
for lifelong Disney customers. It hosts decades of high-quality content, and 
is home to new content that adds value to the worlds that Disney characters 
live in, thus integrates into Disney's overall content portfolio and could very 
well boost engagement at its parks and movies over time as consumers 
become more involved in various Disney universes.
Disney+ will introduce an ad-supported subscription offering in late 2022 
beginning in the U.S. with plans to expand internationally in 2023. This is 
great for both the business and the consumer. Consumers will be given 
more choice and control, and as for Disney, it is a way of attracting new 
subscribers and advertisers.
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In Q1 FY22 earnings report, Disney reported a good fiscal first quarter with an 
adjusted EPS of $1.06, an increase of 231% year-over-year and beat Wall 
Street estimates by more than 40 cents. Disney’s revenue during the 
three-month period also grew annually by 34.3% and totaled $21.38 billion for 
the quarter.

Revenue from Disney’s theme parks and venues rose by 101% to $7.234 
billion while the segment’s operating income improved to $2.45 million.

The company noted that per capita spending at domestic parks increased 
by 40% in Q1 of fiscal 2022 compared to Q1 of fiscal 2019 -- a sign that 
customers are shrugging off Disney's price hikes. 

Disney’s stock price is getting better - it is much more sustainable and 
diversified than other companies and shows robust growth in revenue. The 
stock was trending upward until COVID-19 hit in the first quarter of 2020. 
Despite the damage to its parks, studio, and cruise ship businesses, Disney 
shares erupted off the Covid lows, rallying from $81 to more than $200 in 
less than a year. However, Disney stocks are now trading down more than 
36% down from its highest point last year.
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Environmental

ESG Review

In terms of emissions, Disney is a market leader. While many corporations focus 
on reducing the intensity of greenhouse gas (GHG) emissions, Disney has been 
able to reduce its absolute Scope 1 and 2 emissions as well as overall energy use 
from 2018 to 2020. Disney fulfilled its aim of reducing GHG emissions by 50% 
from 2012 levels by 2020. Customers visiting Disney's parks and experiences 
have access to a choice of eateries, which create food waste. Recognizing a need 
to send less total trash to landfill, the corporation established substantial initiatives 
centered on food waste capture, material sorting, and the elimination of plastics 
and superfluous waste. Disney diverted 60% of its garbage from landfills and 
incineration in 2020, sending less total waste to disposal than in 2015. Disney also 
lowered its potable water use from 6.46 billion gallons in 2018 to 4.99 billion in 
2020.

Social
Disney is the world's leading licensing company, with a global supply network. As 
a result, Disney is vulnerable to a number of supply chain issues, particularly labor 
rights. Over the last decade, Disney has been involved in a number of 
labor-related scandals and has been accused of a variety of breaches, including 
hazardous working conditions, excessive overtime, insufficient safety training and 
protective equipment, and paying salaries below the legal minimum. These claims 
have come from all across the world. Although it is unknown whether Disney's 
supply chain regulations were implemented in response to its unethical behavior 
or whether they were already in place, Disney has systems in place to undertake 
due diligence on its supply chain activities to avoid labor rights breaches.

Disney's Manufacturers Code of Conduct is in accordance with the International 
Labor Organization (ILO) and is implemented by the company's International 
Labor Standards (ILS) program. This initiative requires licensees and vendors to 
undertake on-site compliance audits in high-risk nations and report their findings 
to Disney for evaluation and approval. Notably, following the 2013 Rana Plaza 
Building collapse, Disney cancelled its manufacturing contracts in Bangladesh 
due to violation with its policies.
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Governance is the ESG pillar that must be robust for a firm to achieve in its 
sustainable goals, and we find that, despite certain positives, Disney poses 
governance concerns. The board of directors of the corporation is usually diverse, 
with four out of ten directors being women and three out of ten being 
racially/ethnically diverse. Disney's executive staff is 42% female and 22% 
racially/ethnically diverse, both of which might be improved. Disney's sustainability 
report adheres to a number of standards, including the Global Reporting Initiative 
(GRI), the Sustainability Accounting Standards Board (SASB), the Climate 
Disclosure Project (CDP), and the Task Force on Climate-related Financial 
Disclosure (TCFD). ESG rating providers typically consider the corporation to be 
extremely open in its disclosure; nonetheless, the report provides no level of 
third-party verification of the data.

Governance

Source   Walt Disney
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Yum! Brands is an American fast-food corporation based in Louisville, Kentucky, United 
States. It was founded by Andrall. E. Pearson in 1997, May 30. Under Yum! Brands are 
many famous fast-food chains such as KFC, Taco Bell, Pizza Hut, and more. 
 
Yum! Brands’ history began in 1977 when Pepsico entered the restaurant business by 
acquiring Pizza Hut. A year later, Pepsico purchased Taco Bell, and subsequently, 
KFC, from R.J Reynolds in July of 1986. In the following decade, Pepsico acquired other 
smaller fast-food chains such as California Pizza Kitchen, Chevys Fresh Mex, and 
D’Angelo’s Grilled Sandwiches. With Pepsico’s rise, the corporation decided to split and 
had a separate corporation that would lead the fast-food division, this being Yum! 
Brands. 
 
In the early 2000s, Yum! Brands looked for a more global outlook, especially focusing 
on expanding their business in China. After initially opening a California Style restaurant 
in Shanghai, Yum! Brands approached the Chinese consumer market with a KFC 
business model, merged with Chinese food as a fusion chain, which found much more 
success. This fusion restaurant was called “East Dawning” and managed to have as 
many as 7 restaurants open by 2007. 
 
As the menus of Yum! Brands fast-food chains were changed to match the Chinese 
consumer market, in 2016, Pepsico decided to instead begin a new corporation in Yum 
China, which would work independently over the Chinese domain. Yum China 
expanded rapidly, opening more than 7600 restaurants and becoming one of China’s 
largest restaurant companies. 
 
As both Yum corporations operated in the food-service business, they were affected 
heavily by the COVID-19 pandemic. With the suspension of non-essential activities 
across the globe, many restaurants were forced to close down, impacting the sector 
negatively to a large extent. However, with the increase in usage of online shopping and 
ordering, Yum! Brands and Yum China made a sizeable comeback even during times 
of quarantine.

Yum! Brands, Inc.
NYSE: YUM

Thomas Lee
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Valuation Measures

Market Cap (intraday) 36.36B

Enterprise Value 47.12B

Trailing P/E 24.15

Forward P/E 25.64

PEG Ratio (5 yr expected) 2.36

Price/Sales (ttm) 5.77

Price/Book (mrq) N/A

Enterprise Value/Revenue 7.16

Enterprise Value/EBITDA 19.78

Profitability

Profit Margin 23.92%

Operating Margin (ttm) 32.47%

Management Effectiveness

Return on Assets (ttm) 22.61%

Return on Equity (ttm) N/A

Income Statement

Revenue (ttm) 6.58B

Revenue Per Share (ttm) 22.17

Quarterly Revenue Growth (yoy) 8.40%

Gross Profit (ttm) 3.17B

EBITDA 2.3B

Net Income Avi to Common (ttm) 1.58B

Diluted EPS (ttm) 5.21

Quarterly Earnings Growth (yoy) -0.60%

Balance Sheet

Total Cash (mrq) 486M

Total Cash Per Share (mrq) 1.68

Total Debt (mrq) 11.25B

Total Debt/Equity (mrq) N/A

Current Ratio (mrq) 1.08

Book Value Per Share (mrq) -28.97

Cash Flow Statement

Operating Cash Flow (ttm) 1.71B

Levered Free Cash Flow (ttm) 1.17B

Stock Price History

Beta (5Y Monthly) 1.11

52-Week Change 3 17.44%

S&P500 52-Week Change 3 10.87%

52 Week High 139.85

52 Week Low 101.94

50-Day Moving Average 128.80

200-Day Moving Average 125.58

Share Statistics

Avg Vol (3 month) 1.82M

Avg Vol (10 day) 2.7M

Shares Outstanding 288.98M

Implied Shares Outstanding N/A

Float 287.73M

% Held by Insiders 0.16%

% Held by Institutions 80.16%

Shares Short (Jun 14, 2021) 2.85M

Short Ratio (Jun 14, 2021) 1.5

Short % of Float 1.09%

Short % of Shares Outstanding 0.97%

Shares Short 5.01M

Dividends & Splits

Forward Annual Dividend Rate 2.28

Forward Annual Dividend Yield 1.88%

Trailing Annual Dividend Rate 2.07

Trailing Annual Dividend Yield 1.70%

5 Year Average Dividend Yield 1.73

Payout Ratio 38.39%

Dividend Date Mar 10, 2022

Ex-Dividend Date Feb 16, 2022

Last Split Factor 1391:1000

Last Split Date Oct 31, 2016
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Actual Expected

Business Review
Emerging from the Covid-19 pandemic, Yum! Brands along with other foods and 
service-related were expected to make a sizeable return. However, in the final 
quarter of 2021, the company recorded $1.02 per share, falling short of the $1.09 
per share expected by analysts. 

Yum! Brands has changed its marketing model to drive strategic growth. Catering 
towards the customers’ digital needs, the company has begun deploying techno-
logically advanced solutions to enhance the guest experience. 

This is likely due to the marginal shrink in Taco Bell, Pizza Hut, and KFC, the 
three leading chains under Yum! Brands. Across the restaurant industry, 
operators have been dealing with higher food, freight, and labor costs, as well 
as dealing with the struggles of labor shortage. 

Yum reported fourth-quarter net income of $330 million, or $1.11 per share, 
down from $332 million, or $1.08 per share, a year earlier.

Still, Yum! Brands beat revenue expectations and reported same-store sales 
growth of 5% compared with the year-ago period and 4% on a two-year basis. 
Net sales rose 8% to $1.89 billion, topping expectations of $1.88 billion.

Taco Bell reported the highest jump in same-store sales growth of Yum’s 
portfolio. The chain saw same-store sales climb 8%.

KFC’s same-store sales rose 5% in the quarter. Demand for its revamped 
chicken sandwich accounted for 9% of the chain’s product mix, up from 1% 
before the reformulation. However, shrinking systemwide sales in China, its 
largest market, weighed on the chain’s overall same-store sales growth.

Pizza Hut reported same-store sales growth of 3%. The chain benefited from 
soaring demand for its pizza during lockdowns, but the Covid omicron variant 
put pressure on pizza delivery because of a shortage of drivers.

In 2022, Yum expects to return to its long-term goal of same-store sales growth 
in a range of 2% to 3% and unit growth of 4% to 5%.

The most notable of these is the purchase of Dragontail Systems, which offers 
AI-based integrated kitchen order management and delivery technologies. 
Yum! Brands has since been able to achieve positive results in delivery 
services by streamlining the end-to-end food preparation process targeting 
markets across the globe.

$1.89 billionRevenue

Earnings per share

$1.88 billion

$1.02 $1.09
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Nearly 20% of Taco Bell transactions in the U.S. are digital orders.

The company is focused on revamping its financial profile while improving the 
efficiency of the organization and cost structure globally.

In the first nine months of 2021, the company opened 1,798 gross new restau-
rants, and in the previous year, the company opened 2,423 gross new restau-
rants even amid the global pandemic. 

Yum Brands has guided for systemwide sales growth of 7% to 8% through 
international expansions to locations where cheap labor and less saturated 
markets are available. 

The management of the company is focused on expanding the global reach by 
strategically opening new stores in regions that are expected to see robust 
economic growth.



ESG Review Yum Brands as a company has been showing its commitment to ESG through the 
company’s Recipe for Growth campaign, which reflects the company’s priorities 
for social responsibility, risk management, and sustainable stewardship of its 
people, food, and planet.

As of May 2021, the Yum! board of directors consisted of 12 directors, 11 of 
whom were independent. In 2020, the board was led by an independent, 
nonexecutive chairman. Only independent directors serve on the Audit, 
Management Planning & Development and Nominating & Governance 
Committees in accordance with the company’s Corporate Governance 
Principles. The Board has instituted an annual self-evaluation process, led by 
the Nominating & Governance Committee, through which directors assess how 
the board can better contribute to the company.

When recruiting new directors, the company looks for leaders from different 
backgrounds who combine a broad spectrum of experience and expertise with 
a reputation for integrity. The company’s selection criteria and policies are 
outlined in its Corporate Governance Principles. Currently, five of twelve 
directors are women, and three are people of color.

The board of directors is responsible for oversight of ESG issues, is briefed at 
least annually on current issues and focus areas through its Audit Committee, 
and is updated on a weekly basis through broader business updates. The ESG 
Council consists of the majority of C-level executives and plays a key role in 
championing and governing the company’s overall citizenship and sustainable 
strategy and priorities. There are also cross-functional working groups that 
meet regularly throughout the year. 

The Yum! Materiality Matrix is designed to identify and prioritize the company’s 
most significant ESG impacts, risks, and opportunities for its business and 
stakeholders. 

As provided in the company’s performance summary for “people,” Yum 

Brands has pursued goals such as creating a culture of engagement that 
attracts, retains, and grows the best people and creates high performance in 
its restaurants, and building an inclusive culture among its employees, 
franchises, suppliers, and partners to reflect the diversity of its customers and 
communities.

For “food,” Yum Brands has established and succeeded in fulfilling goals, one 
such being food safety. In 2020, Yum Brands announced its aim to maintain 
the safest, highest quality food supply and preparation in the industry, and 
since has conducted more than 467,500 restaurant food safety audits, to 
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Yum Brands has also shown significant efforts in its “planet” approach within 
the Recipe for Growth campaign. For example, Yum Brands has aimed to 
design, build, and operate restaurants to be measurably more sustainable 
using green building standards to drive reductions in energy consumption, 
water use, greenhouse gas (GHG) emissions, and waste. In its 2020 status 
check, the company was noted that its restaurants across the globe avoided 
the release of 1,286,183 MTCO, the equivalent of the annual emissions of 
nearly 280,000 passenger vehicles driven for a year. Yum Brands hopes on 
expanding its Recipe for Growth campaign, likely further reducing Yum 
Brands’ footprint in the future.

Source   Yum! Brands
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